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Project Specification:

Using archive and open-sourced vintage footage from 1950’s to 
late 70’s in Northern Ireland, develop a video to be used by 
Abbeyfield & Wesley to support a Reminiscence Programme 
called Tea and Memories. The piece will also incorporate foot-
age of individual residents and their memories of this era during 
their 20’s & 30’s. The video will include events that may have 
influenced life choices, personal journeys and memories.

Outcomes/Aims from Project:
Team will create a Brief containing detailed research and ex-
plaining the aims and objectives of the project.

Team will create a detailed Pitch Deck of high quality that show-
cases idea.

Team will demonstrate a high level of research to display how 
the content has been chosen.

Team will create the final project demonstrating a high level of 
editing from using archive video as Reminiscence Therapy.

The Project
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Team Description

The Team

Jack and Andrew are the main creators of the 
project. They share the work evenly throughout 
the project, aiming to meet up each week to 
dicuss planning and progress the tasks of the 
project forward.

Claire and Adrian overseen each assignment 
Jack and Andrew completed before the Com-
munity Partner received the content. They 
supervised the students for guidance and com-
munication with the client. 

Graphic Designer
Project Researcher
Video Editor

Project Manager

Graphic Designer
Style/Theme Designer
Video Editor

Creative Director

Jack Burden

Claire Mulrone

Andrew Brown

Adrian Hickey

Community Partner 

The team selected a project that relates to 
the program Abbeyfield and Wesley known as 
Tea and Memories. The program is designed 
to bring together members of the communi-
ty with Abbeyfield and Wesley residents. It is 
delivered as reminiscence sessions where the 
participants of the session watch archive foot-
age, from the 1940’s to the 1980’s on a wide 
range of topics. Topics included in the videos 
include holidays, transport, and work. The resi-
dents then discuss with a cup of tea, cake, and 
refreshments. According to Rattenbury and 

Abbeyfield and Wesley wish to improve the 
quality of its Tea and Memories programme 
which includes showing elderly people/people 
with Alzheimer’s footage or images from their 
past. These videos will display old locations, 
places of work, or significant events. The aim 
of the programme is to bring older people 
together and reminisce over bygone eras, to 
spark conversations and connect with other 
like-minded people. According to Woods et 
al. (2018) Reminiscence Therapy is used to 
counsel and support elderly people, to help 
individuals with dementia remember events, 
people, and places from their past lives. As part 
of the therapy, care partners may use objects 
or videos in various activities to help individu-
als with recall of memories. During the meet-
ing with the client Sally Campton, the project 
co-coordinator, the team have been assigned 
to tailor the media part of the programme for a 
local audience of Northern Ireland. The media 
experience needed to be user friendly for the 
residents and stake holder. 

Abbeyfield & Wesley

Our chosen client for our MED526 
- Interactivity for Social Enterprise 
module is ‘Abbeyfield and Wesley’, a 
charity that provides housing, support, 
and care for people at different 
stages of later life. The company are 
a non-profitable organisation with 
the mission to enhance the quality 
of life for older people by making 
their lives easier and more fulfilling. 
The Abbeyfield and Wesley Society 
established a foundation to create 
great links with its community, making 
time for residents to help alleviate 
loneliness.

Stones (1989) a randomised study of a group 
discussion from home residents concluded 
that groups showed a positive outlook after 
reminiscing with other residents. 
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WEEK
NO

TASKS COMPLETED EACH WEEK TIME 
SPENT 
(HRS)

TOTAL 
TIME

(HRS)

1 • Introduced to project social and MED526 Course
• Grouped into Teams (with Andrew Brown)
• Team decided to work with Abbeyfield and Wesley
• Set up Basecamp acccount
• Research Abbeyfield and Wesley

1
1

00:30
00:15
1:30

4:15

2 • Online Teams meetings  with Community Partner
• Introduction to creating brief
• Team researched similar agencies on Reminiscence Therapy 
• Team planning individual work
• Begin research on competitors
• Listing Brief information 

00:45
1
1
2
2
1

7:45

3 • Uploaded recorded online Teams meeting
• Created first draft of brief
• Identified 3 competitors
• Individual benchmarking task
• Team created full benchmarking
• Team meeting (planning work)
• Proposed themes for short video listed
• Summarise benchmarking 
• Began research on Digital Film Archive (spreadsheet)  

00:15
2
6
4
1

00:30
00:30

1
1

16:15

4 • Team had online meeting planning tasks for brief 
• Completed my tasked sections of brief
• Redesigned benchmarking table (visually pleasing)
• Searched images for benchmarking
• Completed benchmarking text
• Completed 70+ corrections from Creative Director
• Brief: Add Team images/delete unnecessary text
• Brief: Grammer corrections and Community Partner rewrite
• Continue with Digital Film Archive (spreadsheet) 

1:20
8
3

00:45
2:30

4
00:15

2
4

25:50

5 • Checked through my brief work completed
• Asked Andrew for his content for brief export
• Project Manager and Creative Director signed off on brief
• Emailed Community Partner the brief
• Digital Film Archive work (spreadsheet)

1
2

00:10
00:15

3

6:25

6 • Began making corrections from Community Partner
• Finished Digital Film Archive work (spreadsheet)

1
4

5

7 • Completed corrections of brief for Community Partner
• Started the first Pitch Draft
• Listed Digital Film Archive screenshots (included folder)
• Listed video types/alternative video forms
• Made Storyboard Structure
• Meeting with Project Manager and Creative Director
• Started new research on BBC Rewind Archive footage (5 topics)
• Online meeting with Andrew to discuss what he missed

2
3
2

00:20
1

00:40
8
2

19

WEEK
NO

TASKS COMPLETED EACH WEEK TIME 
SPENT 
(HRS)

TOTAL 
TIME

(HRS)

8 • All BBC Rewind content gathered and listed in new spreadsheet
• Create new Pitch Document 
• Find/list screen shots of all clips into Basecamp and Pitch Doc
• Meeting with Creative Director listing corrections for Pitch Doc
• Ensure the content of Pitch Doc is in chronological order
• Ensure the videos of Pitch Doc includes duration/timestamps
• Change explanatory text of Pitch Doc (year and location)
• Combined team topics for pitch and upload to Basecamp

14
1
2

00:30
1
1
1

00:30

21

9 • Pick up A3 prints of the Pitch
• Plan Car journey to Belfast Ulster Uni Campus for Pitch Meeting
• Drive to Belfast
• Meet and and Pitch idea to the Community Partner
• Take pictures of notes on A3 prints and upload to Basecamp
• List important outcomes from Pitch
• Delete Archive Footage not being used in the topic lists 
• Make new lists of videos to be used

00:30
1
3
2
1
1

00:30
1

10

10 • Team meeting - plan for Thursday 
• Research opening animations and Graphic ideas
• Edit and Test 3 graphic opening and closing transitions (Vegas Pro)
• Find Abbeyfield and Wesley intro to use and edit it (Vegas Pro)
• Record on adjust Agriculture & Environment videos (Vegas Pro)
• Edit 3 Demo videos with different opening and closing graphics
• Meeting with Creative Director - Feedback
• Made a Style Guide to use while editing

1
5
6
1
7
5

00:30
1

26:30

11 • Record and add all clips to folder (use spreadsheet to locate)
• Find and add extra clips to folder/edit
• Discord meeting with Andrew to help with Premiere Pro
• Used Style Guide to edit 5 topics of videos (Premiere Pro)
• Emailed Community Partner all completed videos via WeTransfer 

9
1
1

15
00:30

26:30

12 • Team Meeting - discuss corrections and limitations (planning)
• Research new music with Team
• Replace music in each video - “more upbeat” (Premiere Pro)
• Started Project Social website
• Created/animated “Creating Conversations” opening
• Editing - Add “Creating Conversations” opening (Premiere Pro)
• Editing - increase overall audio of each video (Premiere Pro)
• Editing - Travel and Transport changes (Premiere Pro)
• Editing - James Hunt clip/Football clip/Hurling audio (Premiere Pro)
• Editing - rewording of “do you remember” moments in videos
• Editing - Move opening Title/Prompt to the start of each clip
• Email Community Partner the final videos with the feedback asked 

via WeTransfer

2
2
1
1
2
1
1

00:30
2
2
3

00:30

18

Total: 186 Hours 30 
Minutes
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Recording of the Meeting: 

Client Meeting

In Week 1, I was introduced to my new business partner, Andrew Brown. During Week 2 the 
team met the client, Sally Campton from Abbeyfield & Wesley on Microsoft Teams. The compa-
ny discussed the aims and objects of the brief for approximately 45 minutes. Sally provided a 
background to Abbeyfield and Wesley to aid understanding of the target audience. Masco (2008) 
stated knowing the target audience is a vital element when creating projects for a client, there is a 
specific group of consumers that need to be considered. Therefore, it was a great opportunity to 
get to know the Community Partner, and an insight into the people the project is targeted at.  

As the meeting with the Community Partner was online, I took the opportunity to record the 
entire session we had on Microsoft Teams. I used the software OBS (Open Broadcaster Software) 
to screen record and uploaded it as an Unlisted video on YouTube and linked on Basecamp. From 
the recording the team had the ability to find content Sally wanted that we missed. According 
to Hibbert (2014) video can convey material through auditory/visual channels, creating a learn-
ing experience that can be rewatched an infinite number of times for understanding. An online 
instructional video was beneficial to us as a group to look back on for future reference. Reflecting 
from the meeting I think more questions should have been asked so the team would have a bet-
ter understanding of what was to be included in the project. When planning the brief there was 
several unknown factors that would later need to be corrected in the coming weeks. 

5th October 11:45am (Microsoft Teams)

1. Holiday Day Trips to coastal towns
2. Work in Northern Ireland for both men and women 
3.	 Key	events	in	the	News,	e.g.	Stormont,	Coronation,	Railway	closures,	Harland	and	Wolff	last	liner	launch
4. Schools, education, uniforms, games, 
5. Fashions of the era for both men and women
6. The Home, emerging tech i.e. household white goods etc, foods of the day
7. Entertainment - tea dance, the zoo, cinema, tourist attractions
8. Deliveries of food milk groceries, the high street back then
9. Transport, trains, planes. cars, trams etc
10. Rural Life, simple ways, growing what you ate, limited transport links
11. City life, housing, families, parks, recreation
12. Landmarks and historical places across Northern Ireland, what they looked like then
13. Music of the era, dances bands, gatherings, the charts, large concerts

Meeting Notes: Proposed theme for short video clips 1950/1960/1970
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Creating the Brief for the Community Partner: 
In the second week the Creative Director (Adrian) explained how to write the brief for the Com-
munity Partner. There were several elements of content that needed to be included in the brief, 
as a result, my business partner and I split the workload to make the process fair and efficient. 
According to Gouran (2003) communicative exchanges among group members will develop a 
likelihood to choose the appropriate skills sets. Therefore, I was confident in my ability to identify 
my responsibilities for the brief.

The Brief

Team Assignments for the Brief:

Researching Process:
When researching different projects, it was important that each piece of content included the 
aim of reminiscence therapy, which became quite a challenge to find content on. The sources 
available online took time to gather and much of the sources did not have many images or videos 
included. Therefore, the process was long and took time to complete. Lefever et al (2007) stated 
the process of collecting information online can be challenging when researching a project with 
not much practise to begin with. This meant that much more time and effort was needed to find 
the appropriate information.

Furthermore, there was two projects which used Virtual Reality for reminiscence therapy on 
elderly people with dementia. However, as a group we decided that this type of project could not 
be used for our Benchmarking as Andrew, and I were inexperienced in VR and did not know how 
to create in such a field. If we added it to our brief and the client was interested, the outcome may 
not be as successful as it could be. According to Greenhalgh et al (2016) as a creator in video it 
is important to know the limitations of the production team to move forward with an idea that is 
possible. From this experience I learnt that I need to understand my limitations and capabilities 
as a creator. Furthermore, in the future I should not consider techniques that I’m not skilled at or 
learn the techniques before considering the project. 
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Issues with Benchmarking:

As I found 3 projects to benchmark for the Brief, I was having trouble coming up with features to 
include in the benchmarking table. The assignment Abbeyfield and Wesley had given us was dif-
ferent to other benchmarking students had done in the past, therefore, it was challenging to com-
plete the task. Coldham and Group (2018) stated when faced with an obstacle for the production, 
it is smart to search for guidance and consult with the client or supervisor. I emailed my Creative 
Director, Adrian Hickey about the issue I was having. He suggested talking with my group partner 
on the matter and sourced a link to a Project Social page for inspiration. From this message there 
was an underlining conclusion that better communication with Andrew was needed. In the future 
at initial brief meetings, I would ask more questions to get a better understanding of the brief.

My Benchmarking Draft:

Benchmarking with Group Partner:
I met with Andrew in week 3 on Thursday to complete our Benchmarking. The 
draft I had made for class was not of a high standard due to my confusion on 
what the task was. I explained the issue I was facing to Andrew, and we added 
our 3 projects each to one benchmarking table. In the new table we included 
new features to extent the research of the project. Having experienced the 
challenges of the benchmarking, in the future if I am unsure of a something I 
will not leave the group meetings until I am given assistance on the matter. 
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Completed Benchmarking:

Creating the first draft of the Brief:

The team decided I would create the first draft of the brief detailing the content that I had to re-
search and include. The design had an overall nice layout and much room for extra content. How-
ever, after a team meeting Andrew stated that the colour theme and style did not suit or relate to 
Abbeyfield and Wesley. According to Wright (2021) if a designer creates a product that does not 
use the appropriate theme, the client will think the designers do not have a good understanding 
of the brand guidelines. Meaning the style for the brief should be viewed as a product for Abbey-
field and Wesley. The 2nd design of the brief was agreed to be created by Andrew. He made his 
own design based on the “abbeyfield.com” website. Using the colour purple as the main theme.

First Brief Draft: Jack Burden
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First Brief Draft: Jack Burden Second Brief Draft: Andrew Brown
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Second Brief Draft: Andrew Brown Second Brief Draft: 70+ Corrections/Feedback
The Creative Director gave us 70+ Feedback including style change. The style was not relevant to 
the theme of Abbeyfield & Wesley. Furthermore, we later found out that the theme we should 
have been basing our style on was a different website from Abbeyfield & Wesley, known as abbey-
fieldandwesley.org.uk. We both listed the changes we would make. Andew made the corrections 
to the style/theme changes. According to Scott (2014) the correct data sorced is essential in order 
to have the most beneficial production posible, which will develop confidence in the cleint. Due 
to the team not asking the not doing the correct research and not communicating with the client 
we did not know the correct theme to use. We should have asked the Community Partner for the 
approaite information and theme detials. 

Teams Meeting: Planning Corrections and Workload
Following up from the corrections, Andrew and I had a Teams meeting to discuss our changes 
and planned what we were to have completed by Thursday. After I made corrections on text, we 
agreed I would recreate the benchmarking table so it would look more visually pleasing for the 
reader. The original table was too basic and standard and did not fit the theme of the brief. Yeung 
and Yeo (1997) stated generating a professional standard of work is important for the pre-pro-
duction process, visually pleasing content can aspire trust in the client. Unlike the first draft of the 
benchmarking the new version is of higher quality. Therefore, I learnt that the first standard of 
work created could have been better from the team’s feedback. In the future I should approach 
my work with a better professional standard of work. 
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New Benchmarking Table:

New Colour theme for Brief:

New Benchmarking Table:
In Week 5, after confirmation from our Production Manager and Creative Director, the brief was 
emailed to Sally (Abbeyfield & Wesley/Community Partner) for feedback. In Week 6 I took the time 
to complete my research of archieve footage I was tasked in Week 3. The footage was sourced 
from the Digital Film Archeive website, and had content from Northern Ireland in the 1950s to 
1980s. The videos were placed in 7 different topics each topic containing atleast 5 videos. The 
videos were sourced as preperation for the pitch with Google Spreadsheet used to help find and 
located each video online. According to Cottle (2003) an organised plan of content avabile for use 
is significant to have in order to build on the production process of projects. Having the archieve 
videos as referance was helpful when planning and mapping content. Understanding how much 
the team used Google Spreadsheet when editing the final video, I’ve develop a new methud of 
storing information and collected data. From this experince I’ve learnt to source materials in ad-
vance. 

Digital Film Archive Spreadsheet:
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Community Partner Brief Corrections:
Coming to the end of Week 6 the Community Partner had sent the team feedback for the brief. 
The content needed corrections regarding context of Abbeyfield & Wesley and changes of “factual 
accuracy” had to be made, primarily understanding where Abbeyfield & Wesley fit into the wider 
Abbeyfield movement. Furthermore, Sally gave the team some clarity around the demographic 
and particularly in relation to older people and dementia. According to Summerfield and Benning-
hoven (2018) communicating the correct message is important when designing a brief, it intail 
the creator’s understanding of the project tasked. After making the corrections, in future I will do 
more reseach on the clients brand message in order to develop a greater knowledge of the peo-
ple I am working with. 

Final Abbeyfield and Wesley Brief:
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Final Abbeyfield and Wesley Brief: Final Abbeyfield and Wesley Brief:
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Final Abbeyfield and Wesley Brief: Final Abbeyfield and Wesley Brief:
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Final Abbeyfield and Wesley Brief: Final Abbeyfield and Wesley Brief:
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Final Abbeyfield and Wesley Brief: Final Abbeyfield and Wesley Brief:
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Creating Pitch Draft: Limitations and Planning
In Week 7 my group partner was absent on Thursday due to being unwell which in turn created 
some limitations for myself relating to the start of production of the Design Deck. Nonetheless, 
I created a very basic presentation to mainly focus on finding the correct structure of the deck. 
The draft consisted of outlining each topic individually and drawing out main details from each 
clip (name and year). Furthermore, I listed 3 different video types/ideas that we could possibly do. 
The video types/ideas section was later scaped as it could be decided on the Pitch date. I learnt 
that I have the capability to be resourceful when faced with limitation in group meetings as the 
storyboard structure I presented as a draft was kept for the main Design Deck. When faced with 
situation like this in the future I will have more confidence in my ability to complete my work. 

Making The Pitch

My Project Manager and Creative Director concluded that the draft was a good start, and we were 
to start collecting a range of topics each. However, the content sourced could not come from the 
Digital Film Archive Spreadsheet as the videos were found out to be copyrighted. According to 
Joyce et al (2016) using owned content without permission can infringe copyright law, as it pro-
tects original works of authorship. The Digital Film Archive website stated the video were copy-
righted. Therefore, our Project Manager discovered a new Archive that we could source known as 
BBC Rewind. List the Digital Film Archive content was not a complete waste of time as I was able 
to develop a stricture for the Design Deck with the content available. However, the fact remains 
that the content collected was not useable. Therefore, in the future awareness of copyright 
should be considered when searching for content. 

From Digital Film Archive Website:

Pitch Draft: Jack Burden
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BBC Rewind: Researching Clips (New Spreadsheet)
I had a Teams meeting with Andrew on the Friday and planned our work to be completed by the 
following Monday. We were to source/collect BBC Rewind content into a spreadsheet, listing the 
name, year, and link which would also make it easier to locate them. I was to find 10 clips from 5 
topics and Andrew had the same only with 6 topics. 

Making The Pitch
Pitch Draft: Jack Burden
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Making The Pitch
Storyboarding: Adding Screenshots & Description for Video Topics:
I had a Teams meeting with Andrew on the Friday and planned our work to be completed by the 
following Monday. We were to source/collect BBC Rewind content into a spreadsheet, listing the 
name, year, and link which would also make it easier to locate them. I was to find 10 clips from 5 
topics and Andrew had the same only with 6 topics. 

Pitch Corrections: Creative Director Feedback
Our Creative Director had a positive reaction to the Pitch layout. However, there were corrections 
to be made. After another meeting with Claire and Adrian we concluded that the Storyboard clips 
needed to be in Chronological order (by year), contain the duration/time stamps to indicate the 
length of footage, and change explanatory text. According to Walker et al (2015) when developing 
a storyboard including narrative towards each event is important to detail how the story unfolds 
by also including context to each scene. Following corrections were made so the client would 
have a greater understand of what each clip is and how long it lasts so they can determine if it is 
worth including.

Making The Pitch
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Final Abbeyfield and Wesley Pitch Deck: Final Abbeyfield and Wesley Pitch Deck:
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Final Abbeyfield and Wesley Pitch Deck: Final Abbeyfield and Wesley Pitch Deck:
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Final Abbeyfield and Wesley Pitch Deck: Final Abbeyfield and Wesley Pitch Deck:
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Final Abbeyfield and Wesley Pitch Deck: Final Abbeyfield and Wesley Pitch Deck:
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Final Abbeyfield and Wesley Pitch Deck: Final Abbeyfield and Wesley Pitch Deck:
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Final Abbeyfield and Wesley Pitch Deck: Final Abbeyfield and Wesley Pitch Deck:
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Pitch Week:
The Team’s Project Manager Scheduled the Pitch meeting with the community 
partner on the Thursday of Week 9. At first challenges arose as the location 
was at Ulster University Belfast Campus, a place I had never been before. I 
discussed with Claire along with my supervisor (Leah Russell) and planned the 
journey I would drive to along with a location to park. According to Allen (2009) 
When traveling long distance to meetings it is vital to plan the journey to arrive 
on time to create a successful first impression. Reflecting from this situation, 
I learnt that it is always best to plan a journey to a new location instead of 
concluding that I’m not able to attend. 

Pitch Week: Outcomes
Following up from the meeting with the client, the pitch prints were used to showcase the possi-
ble clips that could be included for each topic. A decision was made to narrow each topic down to 
6 clips each, crossing out unnecessary clips. Furthermore, the community partner also listed oth-
er things she wanted us to add to certain topics. Throughout the pitch the Project Manager made 
extensive notes on the A3 Storyboards as a reminder of subjects that needed to be included. 
Looking back on the day of the pitch, I gained communication skills through talking with the client. 
In addition, I developed skills in planning my traveling for meetings, along with skills of asking/list-
ing information needed for the project. 
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Pitch Deck: Notes and listings Pitch Deck: Notes and listings
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Pitch Deck: Notes and listings Pitch Deck: Notes and listings
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Pitch Deck: Notes and listings Pitch Deck: Notes and listings
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Pitch Deck: Notes and listings Pitch Deck: Notes and listings
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Pitch Deck: Notes and listings Pitch Deck: Notes and listings
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Planning Demo Videos via SnapChat
In Week 10 Andrew and I had a discussion on SnapChat to plan how to progress after the pitch. 
As a team we thought it best that I would create a Demo Video for the Creative Director to review. 
The video would showcase 3 alternative ways of opening and closing clips. We agreed while I am 
editing, Andrew would update the Spreadsheet containing the video details and make a start on 
the user guide. The user guide will detail events within each video with the dates and location. 
Cartwright (2012) producing a first version of a project can outline faults in the project which can 
be corrected in the outcome. Finding issues at the start with a demo video will save time when 
creating the final videos, as the team will know what not to include. However, reflecting on com-
munication, the discussion should have been on Basecamp rather than SnapChat. Noting and 
detailing the work could have been listed on Basecamp to ensure nothing was missed. 

Demo Video

Basecamp: Planning Work

Demo Video
SnapChat: Planning Work
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Demo Video Edit and Graphics (Vegas Pro)

Demo Video
Creative Director Reviewed Demo Content
After the Creative Director reviewed the teams work, he thought it best that a Style Guide should 
be made. The team will have separate content to edit, it was important that the same resources 
were used, therefore, the video would have a consistent theme throughout. Matsuo et al. (2002) 
creating a consistent theme throughout a project is crucial when designing a professional form of 
content. In addition, the team meeting concluded the video would have 3 different title/prompt 
cards as an opening to new clips. This would make the video contain a variety of presentations to 
showcase a higher quality of editing skill. From this experience I learnt that a team working on a 
project should have rules and notes, as they can aid the editor when they are having issues. 

Demo Video

Style Guide for Editing in Premiere Pro
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Accessing BBC Rewind’s Footage
Coming into Week 11 with the task to edit our final videos for Abbeyfield and Wesley, I began 
by screen recording each video on BBC Rewind’s website, as locating the videos download link 
through the source code was not efficient on timing. Once each video was recorded, I brought 
them into the editing software Vegas Pro and cropped the content to only have the necessary 
preview. It necessary to do it this way as the play button on timeline appeared when the video 
was in Fullscreen mode on BBC Rewind’s website. If I had more time on the project, instead of 
screen recording each video I would ask my team to assist me in collecting the content. 

Editing the Videos

Cropping Video in Vegas Pro:

Trouble locating Video link in source code

Adobe Premiere Pro
Andrew did not have access to Vegas Pro to create the editing resources. As a result, the team 
used a different editing software, Adobe Premiere Pro. The team needed to be using the same 
editing software to use the same resources for the identical theme objective. Due to myself only 
having basic knowledge using Premiere Pro the Team had a meeting in a Discord call, where 
screens could be shared so Andrew could aid my understanding of using the editing resources he 
had made. Grimbsy (2019) stated online team meetings for tutorials can aid creators in develop-
ing their work due to the content being reviewed live. To reflect on this, I wish I had more expe-
rience on Premiere Pro as the time spent editing would have been shorter. However, from this 
experience I have developed skills using Premiere Pro due to the long hours editing the 5 videos. 

Editing the Videos

Editing in Premiere Pro:
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Graphics and Style

Editing the Videos

Opening title Prompt and Closing Question:

Animated Graphic Prompt Opening each Video:

Graphics and Style

Editing the Videos

Detailed Prompt:

Abbeyfield & Wesley Opening and Closing Graphic:
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Sound Effects and Transitions

Editing the Videos

Music and Sound Effects: Flash/Wave Sound Effect

Sound Effect used with “Fade to White” Transition:

Located Editing Resources on Basecamp

Editing the Videos

Folder with all content needed to edit:
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Video Reviewed
On Thursday the team had all the 10 videos completed. The Creative Director reviewed the 
worked, and after a group discussion we discovered small errors from my editing of the animat-
ed prompt cards. We agreed I would fix these issues and composed an email for the Community 
Partner to let them know the videos would be sent the next day. According to Leirpoll et al. (2017) 
when finalising an edit of a video, reviewing over the content is a clever method of finding faults 
in footage. The videos were emailed via WeTransfer, however, due to the 2GB limit the videos 
needed to be sent in 3 separate folders. I composed another email on Friday linking each of the 
downloads to help the Community Partner located the downloads. In future, when editing for a 
client I will make sure to properly review over the content before finishing for the day.

Finalising Video
Video Reviewed

Finalising Video
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Week 12
In the team’s final week our Project Manager stated on basecamp that the Community Partner 
was going to send feedback on the project on Tuesday the 13th of December. However, the feed-
back was emailed to us late in the afternoon, as a result the team had a challenging time complet-
ing the corrections due to the sign off date being the 16th of December. Thankfully I was able to 
dedicate my time fully to the project as I had completed the separate assignments early.  Howev-
er, stress to complete the tasks arose as Andrew was still working on both of his assignments due 
on the same day.

Final Week: Challenges Final Week: Challenges

In addition, some of the feedback the Community Partner emailed was contradicting to the pitch 
outcomes that was agreed upon. In the feedback we had been asked to colourise the black and 
white clips and add sound to the archive videos that did not have any. However, the team is not 
experienced or skilled in adding colour to old footage and the Creative Director added the pro-
cess of adding colour would not be possible by the deadline. Furthermore, as BBC Rewind did not 
upload sound to some clips the team is unable to recreate it. Lastly the team was asked to make 
the videos longer, as a response we concluded that we have been guided by the choices at the 
pitch and have used the agreed four minutes maximum. 

On the 15th of December the Project Manger emailed the Community Partner stating the correc-
tions that were going to be made for the deadline at 5pm the next day. 
The corrections included:
• Increase the sound of the audio across all the videos.
• Identify a different royalty free piece of more upbeat music.
• Creating Conversations Logo.
• Reword messages and identify more appropriate text.
• Adjust subject title animation to start of each clip.

Follow ups to corrections made:

Follow ups to corrections made:
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Final Week: Challenges
Statements to corrections made:

When including the Creating Conversations Logo for the introduction to each video, I thought it 
best to reedit the Abbeyfield & Wesley Introduction. Made a new animated opening for the new 
logo, to play after the A&W animation is completed. This was done due to their being 10 video ed-
its needing corrections. Having the exact duration of an opening ready to use will save the team 
time in the editing process.  

Final Week: Challenges
Statements to corrections made:

When adjusting the audio and transitions I made a new instruction on the message board. The 
instruction was to ensure that each team member’s edit had the same audio for consistency. Fur-
thermore, I another instruction to loop the new music audio.
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Final Week: Challenges
Statements to corrections made:

Editing User Guide:

When adding my 5 topics I edited to the User Guide I needed to include every detail about each 
clip. I had to include what was happening in each clip, along with the location (if available). Each 
topic took nearly an hour each to complete. The task was difficult to finish as time progressed. 
Nonetheless, I did get all the topics done. I received the User Guide to edit the day before the 
deadline. According to Swink (2003) creators that finalise projects close to deadlines can develop 
limitations and stress, which would not have occurred if the content was completed earlier. If I 
were to do this assignment again, I would show more initiative in asking my team members for 
the content I need to complete. Editing the User Guide was completed very late at night, and the 
content should have been completed earlier.

Final Week: Challenges
Guidance From Creative Director:

Final Week: Reflections
Having experienced the challenges faced in the final week, in the future I would ask the client to 
list every detail of information that should be included for the project. Furthermore, originally the 
pitch was supposed to take place in Week 6 to 7, however, it was in Week 9. The Creative Direc-
tor stated that more time should have been dedicated to the project during the first 3 weeks of 
the project, and I agree with his opinion. If the team had spent more time preparing and creating 
plans for the project, more time could have been spent on developing the videos instead of only 
1 to 2 weeks. Nonetheless, this project was different to other student assignments. Therefore, re-
flecting on the content created, I think the final outcomes the team made was of a high standard 
considering the challenging aspects of the task. 
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Final Week: User Guide Final Week: User Guide
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Final Week: User Guide Final Week: User Guide
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Final Week: User Guide Final Week: User Guide
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Final Week: User Guide Final Week: User Guide
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Final Week: User Guide Final Week: User Guide
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Clips and Topics: Clips and Topics:
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Recorded Notes Each WeekRecorded Notes Each Week
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Recorded Notes Each WeekRecorded Notes Each Week



98 99

Recorded Notes Each WeekRecorded Notes Each Week
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Recorded Notes Each WeekRecorded Notes Each Week
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Recorded Notes Each WeekRecorded Notes Each Week
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Recorded Notes Each WeekRecorded Notes Each Week
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Conclusion

Looking back on the full project I believe much of the assignments could have 
been completed at an earlier time, as a result there were limitations. The team had 
2 weeks to edit the final video for the Community Partner. If the team was more 
productive with time at the start of the project, more care and communication 
could have been executed to ensure the final product is what the client wanted. 
Battur et al. (2016) stated a productive media team will archive and list planning of 
a new project early to ensure a clear progression of work is complete the following 
week.

In addition to communication, the Community Partner asked for content that was 
not agreed upon from the meeting. The team should have been more direct with 
the client during the Pitch to ensure they understood the content that would be 
included. However, there is an agreement to be made that all the content pro-
duced was noted and agreed upon. Therefore, I developed understanding from 
the Production Manager, that a group of creators are only entitled to complete the 
work that was noted and agreed upon with the client. According to Farrell (2010) 
when faced with an unnecessary task from the client the creators must be able to 
give reason to why it cannot be designed. Extensive changes that are irrelevant to 
the pitch outcomes is unreasonable to place on the team.

Furthermore, the team of creators only consisted of 2 people. This was manage-
able, however, communication with Andrew could have been better. Andrew was 
unable to attend several sessions on Thursday, due to travel conditions and being 
unwell. If a plan had of been made for each Thursday, every member could have 
had induvial objectives to complete instead of constantly asking for guidance from 
the Creative Director. Kim (2016) stated a professional media-based team will list 
their deadlines and have a consistent workflow of content.

The final videos and content produced was of a high standard. However, during 
the progression of each assignment activity on Basecamp could have been more 
consistent. In the first few weeks there is a clear gap of inactivity present on Base-
camp. The team should have been more motivated to list and upload content to 
the page. Therefore, the team could find what was required of them the following 
week and use the resources provided. According to Kanuri et al. (2018) using a 
databased to store resources is beneficial when searching for content, designers 
will not be struggling or lose assets. 
The Abbeyfield and Wesley project had included many challenges from the team’s 
faults but was a new experience of working with a real client. There were many 
lessons learnt and experiences gained from the job. I developed skills in working 
with a team, communication, and video editing. The experience had prepared me 
for new projects, as there is much I would do differently and when approaching a 
new assignment, I will reflect on this project.
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