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Introduction 
This project is part of the module MED526 Interactivity for 
Social Enterprise. The module requires the student to work 
within a team to solve the client’s problem. In our case, this 
meant working alongside Resilio to create a new visual 
identity. This included a new website, and an improved social 
media presence along with the new branding (logo, font etc). 

The purpose of this module is to simulate working within a 
creative media agency, which will be beneficial when seeking 
a job post-graduation. It relies heavily on the skills acquired 
from previous modules completed throughout the first two 
years of the BSc Interactive Media degree. 

In this production log, I will document the full process of this 
project, showing everything from initial thoughts and ideas 
right through to the outcomes that will be delivered to the 
client.
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01. Choosing Resilio



At the beginning of the module, Claire 
Mulrone provided a list of 11 community 
partners. Each client had specific needs 
which required a range of different skill sets. 
Adrian Hickey then provided a list of skills 
that he thought were most relevant to the 
client’s needs (as seen below).

I felt immediately drawn to the community 
partner Resilio and their mission. I could 
see the potential for this project in all 
aspects. Mental health is so important so to 
see an organisation dedicated to providing 
support for this with a modern approach 
was inspiring. The initial ideas immediately 
started flowing in terms of the design due 
to the mention of sunflowers. I loved the 
idea of being able to take something that is 
commonly used and turn it into something 
unique and personal to the client.
I also felt that the project was adaptable to 
my skillset which added to its appeal. When 

choosing who to team up with, I made sure 
we had the same outlook on the project and 
that our skills would complement each other 
to ensure the best possible outcome for the 
project, and most importantly, the client.

Cameron, Chloe, and I decided to team 
up together as we each had our individual 
strengths and felt we would work well 
together in many aspects. As a class, we 
had to have two backup options after our 
first option. We then filled out the choice 
form provided by Adrian, putting Resilio as 
number one. We were very grateful to have 
received Resilio when the results came 
out from the survey as we each felt very 
passionate about what we could achieve 
with this project.

Choosing Resilio
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02. The Team



Adrian Hickey

Adrian is the module coordinator for 
MED526. For this project, he was the 
creative director, providing his proffessional 
opinion and creative expertise.

Claire Mulrone

Ebony Alexander

Chloe Clarke

Cameron Clarke

Claire is the community engagement 
manager for this module. During this 
project, she monitored communication with 
the client and provided her professional 
opinion and expertise.

Cameron’s role in this project was to create 
the website and a website guide for the 
client to be able to update the website in the 
future. 

My role in this project was to create the 
content for the website and social media. 
While also refreshing the social media 
accounts, and creating new ones where 
needed. 

Chloe’s role in this project was to create 
the brand guidelines for the client. This will 
allow them to create content in the future 
while still being able to maintain the new 
branding.
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03. Project 
Management 



At the beginning of the project, Adrian 
gave us three different options for logging 
our time. Two were apps that you used 
almost as a stopwatch when you started 
and finished working on something, and the 
third option was to use an old-fashioned 
timesheet. I decided to use the timesheet 
as I thought this would be the most practical 
option for the way I prefer to work. In 

hindsight, I think using Clockify or Toggl 
might have been more efficient in terms 
of the data it provides at the end. Looking 
back I also feel like this would have been a 
better way to practice industry standards. 
Overall, the timesheet method was effective 
and allowed me to log my hours throughout 
the semester as intended. Please see the 
breakdown below to the nearest half hour.

Time Keeping

Research

Pitch & Revised Pitch

The Brief

Content Production

All official communication for this project 
was through Basecamp. Basecamp is a 
project management app that allows you to 
communicate as a team and privately. While 
also allowing you to upload documents, 
create to-do lists and more. We made 
sure that any official communication went 
through Basecamp as this is where Adrian 
and Claire could also keep in contact with 
us. 

We also created a team WhatsApp group 
chat so that we could contact each other 

more casually when needed. We also used 
WhatsApp to check in on each other to 
make sure we were all getting on okay with 
our work and if there was any extra support 
needed. It was also an efficient way for us 
to group call when we were not with each 
other in person in class. 

I will be documenting any significant 
communication in screenshots throughout 
this production log.

Communication

10 hours

37 hours

8 hours

63.5 hours

Client Management

Team Meetings

Production Log

Total time spent on module:

7.5 hours

3.5 hours

76 hours

205.5 hours
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The main use for our WhatsApp group chat 
was to make sure we were all up to speed 
with what was happening. We used it to 
check in on each other and prompt each 

other to check basecamp or emails if and 
when needed. Good communication is the 
key to successful group work.
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The great thing about our group was the 
mutual support we were able to provide 
each other with. We each took our turns 
providing reassurance and being the ones 

to take initiative and we also all took our 
turns being the ones who needed a bit of 
support, while others took initiative.
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04. Research 



Before our initial meeting with the people 
behind Resilio, we did some research on 
what the company is about. I also wanted to 
find out what their existing brand consisted 
of; including any social presence they may 
have. 

The only existing material we were able 
to find was their website (resilio-ni.org). It 
consisted of what seemed to be an image 
of a poster (see page 10). The poster has 

some information scattered throughout 
with a few graphics that appear to be stock 
images. Overall it is quite inconsistent 
and not functional as a website as it is not 
interactive in any way. I wasn’t sure if any of 
the graphics used were Resilio’s official logo 
so this is a question I noted to ask during 
the initial meeting with the client. There 
were a few things I wanted to ask during the 
meeting so I made sure to have all of these 
questions prepared beforehand.

Client Research
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(svstudioart on Freepik)
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1. Can you tell us more about Resilio?

2. Who is Resilio’s target audience?

3. Do you own the website domain?

4. Who is the website hosted with?

5. What would you like to see on the website?

12/10/2023 @ 2.00pm - Microsoft Teams

Prepared Questions

Client Meeting

021

Meeting Notes
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After we met with Marie and Martin, we 
were able to establish that Resilio is a 
voluntary mental health organisation 
founded by Marie Dunne. The company 
prides itself on delivering programs using 
evidence-based techniques to prove that 
hope is a teachable skill. Resilio was the 
first of its kind to use the Adult Hope scale 
to measure impact. 

The Adult Hope Scale (AHS) is a 12-item 
measure of a person’s level of hope (Snyder 
et al., 1991). The scale is measured from 
‘definitely false’ to ‘definitely true’ and 
depending on the answer given, they add 
up to a total ‘hope score.’ Resilio uses this 
method as it indicates the respondant’s 
current mental health state, which then 
allows for the most accurate program.

Resilio offers a wide variety of courses/

programs. These include but are not limited 
to, ‘Hope Matters for The Workplace,’ 
‘Hope and Healthy Attachments,’ etc. Each 
course is tailored to meet the needs of the 
individual as Resilio’s core ethic is that hope 
matters for everyone. As an extension to the 
company, Marie and Martin developed an 
app in 2020 named ‘Hip Hope Hooray.’

Following the meeting, I typed up my notes 
to be more concise so that it was easier 
to refer back to (see next page). In an 
attempt to ensure everyone stays on the 
same page, I then posted this document 
on Basecamp for the rest of the team to 
refer to in case there were things I had 
misunderstood that they could point out for 
me, and also in case they had missed a few 
notes themselves and could add these into 
their notes.
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Following the initial meeting with the client, 
we also gained some clarification on their 
existing branding and social presence. 

They have an existing Facebook, 
Instagram, and X (formerly Twitter) page. 
The existing profiles didn’t have any 
consistency to them and didn’t use the 
company name as they were still using an 
old name. Overall, the social media was 
quite outdated so this is something that 
was my main focus going forward as social 
media was my allocated role for this project.

Resilio’s existing logo (seen below) does 
not do their company values justice which 
is why it needs a fresh new design. Looking 
back, I can now see that this was used in 
the existing website but it just wasn’t very 
clear. The deep, muted blue doesn’t work 
well with all backgrounds, and it would be 
difficult to use this logo in a smaller setting. 

Such as a social media profile icon.

Marie (Resilio’s founder) was very 
passionate about the new brand being 
brightly coloured to reflect the company. 
One non-negotiable element to be 
implemented into the re-brand was the 
sunflower. Marie was very passionate 
about the sunflower being the main design 
element due to it being the symbol of hope. 
In saying this, she was very open to any 
way we felt would be best to implement the 
sunflower as she wanted us to fully take the 
lead creatively. 

I was very grateful to hear this as it gives us 
the creative freedom to create what we feel 
is best for the company’s needs, due to our 
years of experience studying the subject, 
including freelance work outside of my 
studies.
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A huge part of the research for this project 
was benchmarking. The purpose of this was 
to look at the organisations in the same field 
as Resilio and look at what they are doing 
well in comparison to Resilio and what 
Resilo is doing well in comparison to the 
other organisations. We each researched 
two websites and benchmarked these 
against Resilio’s existing website. These 
were then added to the brief to be sent to 

the client. This task was really useful as 
it also gave us inspiration for what is best 
practice for this particular field which would 
then help us create the best outcome for 
the client. I research the organisations 
Hope4LifeNI and The Jed Foundation. 
Please see the benchmarking tables on 
the next few pages with the best practice 
examples highlighted in the orange box.

Benchmarking

First Impressions

Hope4LifeNI

Landing page

Blue/green - 
symbolises ‘calm’ 
and ‘peace’

Group images 
to represent 
community

Uses sunflowers to 
symbolise hope

Home page

About page

Home page

Not available

Bottom of home 
page

Target Audience

Aesthetics

Identifiable Aim

The Jed
Foundation Resilio

Look and Feel

All images and logo 
are

Some images and 
logo are

Most images and 
logo are notRetina (HD ready)

Responsive

Logo Placement

Font (body text)

Yes

Top left

Serif

Yes

Top left

Sans Serif

Yes

Centre

Sans Serif

Hope4LifeNI The Jed
Foundation Resilio

Technical

Hope4LifeNI

One click away in 
header

None Google analytics None

WordPress

Scroll to footer

WordPress

Half way down 
landing page

N/A

Contact

Analytics

Content 
Management

The Jed
Foundation Resilio
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Content

Home page Home page Scroll on home 
page

Explanation of 
service

Privacy Policy

User emergency 
help service

Social media 
links

Donations

N/A

N/A

Footer and contact 
page

Call to action 
button at top of 
each page

Call to action 
button at top of 
each page

One click on footer

Two click on nav bar

Footer and drop 
down menu

N/A

N/A

N/A

N/A

Hope4LifeNI The Jed
Foundation Resilio

Accessibility

Yes Yes NoClear navigation

Link underlining

Clear / accurate 
headings

No

Yes

No

Yes

No

No

Hope4LifeNI The Jed
Foundation Resilio

Functionality

1.5s 1.6s N/ALoad time

Multilingual

Support Access

No

Yes

No

Yes

No

Yes

Hope4LifeNI The Jed
Foundation Resilio

Navigation

Visible on every 
page / rollover / 
drop down

Drop down NonePrimary menu

Contact us

No. of clicks to 
contact us

Visible in header

1

In footer

1

Scroll to bottom of 
page

0

Hope4LifeNI The Jed
Foundation Resilio

In footer of every 
page

In footer of every 
page NoneSite maps
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05. The Brief



As I had completed my benchmarking 
examples ahead of class, Adrian suggested 
that I allocate the work split between the 
three of us for writing the brief. This was 
quite difficult because I wanted to make 
sure I was as fair as possible, ensuring we 
all had a similar workload. I noted down the 
subheadings that would be needed in the 
brief and then split this into three sections. 

I then allocated the work to each of us 
based on bits of work we had separately 
complete in each section. Chloe and 
Cameron were happy with the split and it 
ended up being an even workload. Chloe 
volunteered to combine the brief into one 
concise document so she then took each 
of our sections and created the final brief 
document. 

Allocating Work
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Brand
Resilio require a new visual identity and 
brand as they don’t currently follow any 
specific brand guidelines or use an official 
logo. It is essential for a sunflower to be 
incorporated in the identity as it is the 
international symbol of hope; this can 
be done in any creative way which best 
represents the brand. Branding will include 
a colour scheme, typeface, logo, and 
collection of graphics for social media. A 
content management guide, extending to 
brand guidelines, will also be provided for 
website/social media maintenance and 
consistency.

Aim
The aim of this project is to increase the 
awareness of Resilio’s message and 
services. This will then extend to general 
awareness of the importance of taking care 
of your mental health and how hope is an 
essential tool in achieving this.

Look and feel
The brand development should use a 
colour scheme which reflects the tone 
and message of the company values. 
For example, the current non-adhesive 
colour scheme includes a lot of yellow 
which directly relates to the sunflower 
representation, but also symbolises 
optimism, imagination, and most 
importantly, hope. This theme should 
continue with colours that convey the 
message that Resilio intends. The website 

should use the colour scheme in a way that 
compliments the content used and that is 
easy-on-the-eye so that it is attractive to 
users and draws them in to explore the 
website. The overall look and feel of this 
website should be modern and fresh. This 
will include heavy use of graphics to provide 
a user experience that is personal and 
inviting, rather than a surplus of images 
which can negatively affect the user if 
they are in a negative mental space. The 
brand should represent inclusivity within 
gender, race, disabilities, age, and sexual 
orientation. 

Audience
Resilio has a very broad audience as the 
message that ‘hope is for everyone’ doesn’t 
exclude any potential users. However, the 
programs on offer within the site specify 
the target audience that will respond best 
to each program: expecting/new parents, 
seniors, young school children etc. The 
design elements should reflect this to show 
how each program can be tailored to suit 
individual’s needs.

Tone
The information should initially be very 
minimal and to the point, with explanation 
of service easily accessible either on arrival 
to the site or one click away, as proved in 
best practice examples. This will ensure 
users are immediately drawn in and aren’t 
deterred by struggling to find concise 
information that is vital to understand the 

The Brief
purpose of the company. Mental health is a 
very personal and intimate journey for each 
individual which requires a gentle approach, 
therefore the overall tone should be inviting 
but informative and neutral in opinion where 
necessary.

Platform
The website will be designed on WordPress 
and will be responsive to all devices. It will 
be designed primarily for mobile as this is 
the most accessible for people, due to the 
majority of people owning a smartphone 
while not everyone owns a laptop/computer.
 
Ecommerce/ Online
Booking
The site should allow for users to book 
workshops and involvement in programs 
online which will involve the use of 
ecommerce. This will require the site to be 
secure so that users can confidently divulge 
their personal information including bank 
details.

SEO and analytics
Using search engine optimisation (SEO) 
and analytics is best practice for helping 
to better understand user experience, 
and therefore improving efforts in making 
modifications to the website so that it can be 
better ranked on Google and other search 
engines. Google Analytics will be used as 
the primary SEO for the site, as this is the 
most favoured search engine worldwide.

Budgeting
This project is part of university coursework 
so will not have a formal budget as it is not 
billable work, although there will still be 
costs to be paid by Resilio. Non-negotiable 
costs will be the domain name, hosting, 
and WordPress package for the website. As 
Resilio have declared they already own a 
domain name and hosting provider, the only 
cost will be the WordPress package. The 
recommended package for this project will 
be the business package at £32 per month. 
If paying annually, you will save 37% which 
works out at £20 per month or £240 overall. 

Timeline
Each member of the team will create three 
design decks. As a group, they will then 
choose their strongest designs of the three 
and will pitch one design deck each to 
Resilio. This will take place in week 6 (week 
beginning 30th October 2023). Resilio will 
then choose the design deck that they wish 
to proceed with, and the team will begin 
the process of creating the final product. 
The completed project will be handed in 
to module coordinator on the coursework 
submission deadline in week 13 (Friday 
22nd December 2023). 
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Thank you so much 
for this, I can see you 
have put a lot of 
work into it.

- Marie Dunne

“
After sending the brief to the client, Marie 
responded to give us some feedback. She 
was very appreciative of the work that had 
been put into it and only had one slight 
change. The only change was juts to correct 

some incorrect information which was a 
simple fix. Once the brief was signed off, 
we were able to get straight to work on our 
design ideas to prepare for the pitch.

Feedback
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06. Initial Concepts



During the first few weeks of this project, 
while waiting to get the brief signed off, 
I was able to sketch some initial ideas. I 
knew that the client was set on a sunflower 
being the main component of the brand so 
I made sure to incorporate this into a few of 
my designs. I also wanted to create a few 
designs that were completely different from 
what the client asked for - the ‘safe’ option. 
I found that this was a very effective way of 
working. By designing what the client asked 
for first, I feel that it was very boring and 
too ‘safe.’ To get away from this, I wanted 
to design something that was the complete 
opposite of this; bold, artsy, no sunflower. 
I knew that this would not be the design 
I would pitch because it was deliberately 
opposite of what the client wanted, but 

experimenting with this allowed me to push 
myself into being more creative and thinking 
outside the box. This then allowed me to 
meet somewhere in the middle for the next 
design.

I have included a screenshot of each 
concept on the next few pages, including 
feedback noted on the designs to help with 
improving the design to be best practice 
while also keeping the client’s needs in 
mind.

I was able to refine the final design down to 
a simplistic font and also incorporated the 
sunflower in a more modern way than the 
initial concept.

Initial Concepts
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Concept 1
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Concept 2
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Concept 3
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Concept 4
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Exploring Concept 4
I took the font ‘Caviar Dreams’ from concept 
4 and tried experimenting with different 
ways to incorporate the sunflower while also 
adhering to the brief, making the design 
simple and modern. I liked the teal, yellow, 
and brown colour scheme so I decided to 
stick with this. There were a few different 

designs I liked until I realised that they 
didn’t fit the brand. For example one of the 
designs resembled a spa therapy brand 
because the sunflower looked more like a 
lotus flower. Then another design, Adrian 
pointed out looked like an orange.
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Final Concept for Pitch
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07. The Pitch



The Pitch Deck
After deciding on the concept I wanted 
to put forward to the client, I needed to 
put this into a pitch deck to present to the 
client. Since Chloe had worked hard on the 
brief document, I volunteered to create the 
pitch document. We had asked Adrian for 
feedback our on designs and he wanted 
to see a unified pitch first. I responded to 

Adrian on basecamp, tagging Chloe and 
Cameron, and let them know that if they 
wanted to send across all of their designs, 
I would combine this into one consistent 
document for us to pitch to the client. Adrian 
then came back with some feedback on 
‘best practice’ that could improve the pitch 
deck (please see next page).

Unfortunately, I wasn’t able to find a 
mockup generator that didn’t have 
watermarks as there were certain images 
we wanted to use as they reflected the 
company values. This was the only piece of 
feedback I wasn’t able to take action on.
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Unfortunately, I wasn’t able to find a 
mockup generator that didn’t have 
watermarks as there were certain images 
we wanted to use as they reflected the 
company values. This was the only piece 
of feedback I wasn’t able to take action 
on. I agreed with this feedback as I wasn’t 
initially happy with my mockups. Due 
to time pressure, I felt that there wasn’t 
enough time, but due to the client having a 
reschedule (more on page 068) I was able 
to make this change into something that 
resembled a functioning website (please 
see next page for feedback implemented).

I was able to create a basic website 
mockup which gives the client more of an 
idea of what it could look like. I included a 
navigation bar and hyperlinks to show the 
client that you can then click throughout 

different parts of the website. I was much 
happier to be presenting this version to the 
client as the initial version did not reflect my 
best work.
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I originally had added a stroke to these 
images as they didn’t blend seamlessly into 
the white page due to the off-white/grey 
colour. I thought the stroke would make 
this look better but I agreed with Adrian’s 
feedback that this would then have to be 
consistent across the whole document 
for this to work. (please see next page for 
feedback implemented).

To implement this feedback, I decided to 
remove the third mockup that used the 
gray background and used this design on 
a different page of the pitch deck. I also felt 
that two images next to each other looked 

a lot better than three images arranged 
together. I think this slight change instantly 
improved the look of this page in the pitch 
deck.
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09/11/2023 @ 11.30am - Microsoft Teams

Pitch Meeting

Day of the Pitch
The morning of the pitch came and I had 
spent the previous evening preparing my 
notes and ensuring that the pitch deck 
looked the best it possibly could. Once all 
three of us were present on the teams call, 
Claire joined and we spoke about who was 
going to screenshare so that we had this in 
order when the client joined. I volunteered 
to do this as my concept was first in the 
pitch deck, so I would just continue clicking 
through it for Cameron and Chloe’s turn. I 
also had a strong Wifi connection so hoped 
this would avoid the meeting cutting out at 
any point. 

Martin of Resilio joined the meeting and 
shared that unfortunately Marie wasn’t able 
to make it due to a family emergency. Claire 

decided to reschedule the pitch as it was 
really important to have Marie present as 
she is the founder of Resilio and it is her 
vision that we were trying to bring to life. 

The meeting was then rescheduled for 
the following Monday. This was still very 
uncertain as we would not know if Marie 
could attend that meeting either. As this 
was now running into week 8, Claire said 
that there would be a backup plan in place 
incase we couldn’t do the pitch for Marie. 
We would record a voiceover for our pitch 
and we would receive the feedback over 
email. This wouldn’t be the ideal outcome 
but it was important to have that backup as 
a last resort.
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13/11/2023 @ 1.30pm - Microsoft Teams

Rescheduled Pitch Meeting

Day of Rescheduled Pitch
Thankfully the rescheduled pitch meeting 
was accepted and we were able to prepare 
ourselves again in time for Monday 
afternoon. As the pitch was now pushing 
into week 8, I was starting to feel the 
pressure but getting the pitch feedback was 
the first step into getting to work on the final 
deliverables of this project. 

As originally planned, I shared my screen 
during the meeting and clicked through 
each page of the PDF during each of 
our pitches. This ended up being an 
uncomfortable experience for me. This was 
because when sharing the screen, I couldn’t 
see the team’s window. This made the 
whole experience very impersonal because 
I was essentially talking to an empty room 

with a PDF opened on my laptop. To add 
to this, everyone’s mics were muted so I 
couldn’t hear anything from anyone. It was 
quite offputting during my pitch because I 
had no way of seeing the client’s reaction 
to gauge whether or not my pitch was being 
received well.

If there had been more time, we would have 
been able to do the pitch in person as this 
would’ve been ideal. I feel that if it had been 
in person, I would’ve been able to create a 
rapport with the client by maintaining eye 
contact and presenting an overall more 
professional presentation. This was out of 
anyone’s control due to time constraints, so 
I did my best under the circumstances.
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Pitch Document
Including notes of what I spoke about during 
the pitch. Reasons for design, how this 
sticks to the brief and client’s wishes.
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Thanks for your time 
today and well done 
Ebony, Cameron and 
Chloe on your excellent 
presentations.

- Martin Heaney

“
Feedback
Marie and Martin had positive feedback for 
each of us individually. Claire asked them 
to keep all feedback until all three of us had 
finished our pitches. Once we had finished 
our pitches, Claire then asked me to put the 
PDF back on the first page so that Marie 
and Martin could provide their feedback and 
make a decision on which concept to go 
with for their re-brand.

For my feedback, Marie expressed that I 
was able to perfectly capture Resilio in my 
designs. She loved the ‘wonky e’ and the 
reasons I provided for it. She also loved the 
tagline, agreeing that it summarises Resilio 
into two words which is something she 
expressed she wanted in our initial meeting. 
Martin added to this feedback expressing 
how professional my pitch was in its delivery 
and presentation. I was really pleased to get 
this positive feedback from both Marie and 
Martin. It is very rewarding after putting so 
much effort into the designs and the thought 
that went behind them.

Claire then moved things along to get 
feedback for Cameron and Chloe’s pitch so 
that we could then move on to the decision 
stage. Marie expressed she loved all three 
concepts but absolutely adored Chloe’s 
logo due to the meaning behind it. Chloe 
had used heart-shaped petals as Resilio’s 
purpose is the spread love. Marie loved this 
concept and wanted to use this. She said 
she would love to see my font combined 

into Chloe’s design as well as my tagline. 
We assured her this would be no issue and 
that we could combine these into a new 
design. Marie also mentioned how she 
loved the bright colours Cameron had put 
forward, especially the blues. To incorporate 
this, Claire suggested to Marie that we 
could combine Chloe’s colour scheme for 
the yellow and orange, and then incorporate 
a blue from Cameron’s colour scheme to 
create the desired colour scheme. Marie 
was very pleased with this outcome.

Martin expressed that Marie’s opinion was 
most important as at the end of the day it’s 
her vision, but in saying this he completely 
agreed with her decision anyway.

Marie and Martin were both very grateful 
at the end of the meeting and were looking 
forward to seeing the final designs come 
together. We spoke briefly to Martin about 
existing content we could use for the 
website etc. He said he would send over an 
email after the meeting to confirm all of this 
(see next page).

Overall, the pitch was a great success and 
we were all very pleased with the outcome. 
We got straight to work on creating the 
revised designs so that we could send this 
across to Marie and Martin to sign off on so 
that we could get started on the production 
stage of the project.
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08. Revised Pitch



Revised Logo
As requested by the client, the revised 
design would use Chloe’s logo and colour 
scheme, and my tagline and font.

There were a few small things I wanted to 
change with the logo to make things feel 
more professional. For example, Cameron 
had noticed that the logo wasn’t correctly 
aligned and Chloe agreed that she noticed 
this too late before the pitch. I then asked if 
she minded if I made a few slight tweaks to 
the design and got her thoughts on it as it 
was her initial design that the client loved.

As seen on the next page, the changes 
I made were very simple. I just felt that 
it tied the design together and looked 
slightly more concise and professional. I 
made the half-circle shape into a correctly 
sized semi-circle and curved the edges 
for a softer visual. I then created the heart 

graphic again and made sure that they were 
perfectly spaced apart and followed the 
shape of the semi-circle seamlessly. Finally, 
I added the new tagline directly under and 
in line with ‘Resilio’ as this is something 
the client wanted to implement from my 
proposed design. As suggested by Adrian, 
I moved the tagline into the semi-circle 
rather than underneath it where I placed it 
originally. 

I showed Chloe and explained what I had 
changed and why so that she could give 
me some feedback. The only thing she 
wanted me to fix was the size of the heart-
shaped petals so that they were slightly 
bigger. Once I had done this, she was 
really happy with how her initial design had 
come together and was very happy with the 
tweaks I had made, agreeing that it really 
pulled things together.

Chosen Design

Revised Design
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The process of reaching the final revised 
design consisted of experimenting with a 
few different variations of the logo. Initially, I 
tried using the same text layout as Chloe’s 
original design, except using the font and 
tagline from my original designs. This 
looked ok but I tried a few other ways to 
make sure it was the best that could be 
done. I tried centering the text and aligning 
with ‘Resilio’ while also trying bold and 
thin text variations. looking over these 
designs with Chloe and Adrian, Adrian 

suggested putting the tagline inside of the 
sun/sunflower as this would look better 
when the logo is layered over other content. 
He suggested exploring this theory, so 
downloaded a stock image and layered it 
over the logo variations to see what looked 
best. It was when the different logos were 
displayed over an image is when it was 
apparent that the tagline needed to be 
included in the logo rather than placed 
underneath as the black was too difficult to 
read against a busy background. 
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Once the logo was finalised, we had to 
revise the colour scheme and implement 
the changes that the client wanted. We 
kept the yellow, orange, and brown shades 

to represent the sunflower and then we 
swapped the grey shade for a bright blue 
since Marie expressed she loved the blue 
colours Cameron’s pitch concept.

Revised Colour Scheme

Chosen Colour Scheme

Revised Colour Scheme
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Revised Logo Variations
Since Chloe’s initial logo variations were 
essentially different logos, I suggested 
taking the official logo and layer it over 
different coloured backgrounds using the 

new colour scheme. We sat together while I 
did this on Illustrator and we were all really 
pleased with how this was coming together.
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Additional Designs
We then added an extra design that wasn’t 
in Chloe’s original pitch. The only thing 
missing was a variation of the logo that 
could be used as an icon. I decided to 
experiment with this and eventually came 
up with this idea. I took the petals from 
Chloe’s original logo and created a small 

cluster at the side of a capital ‘R.’ I then 
created a few different variations of colours 
and put coloured circles behind them. Chloe 
and Cameron both thought this turned out 
well and Chloe made a great point that the 
circle variations would work really well as 
stickers.
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Mockups
Since Chloe put the brief document together 
and I put both the pitch and revised pitch 
documents together, Cameron volunteered 
to contribute by creating all of the mockups 
for the revised pitch. He created mockups 
of the apparel and merchandise using 
the new logo. To add to this, I decided to 
create a promotional mockup to show how 
an advertisement poster could look on 

the side of a bus stop. I also put together 
a mockup for an Instagram carousel post 
so that the client could envision the new 
Instagram page and the style of content we 
intend to create for it. I ensured to use of 
the official colour scheme and font. I also 
used the sunflower heart petal shape to add 
an interesting visual while keeping things 
consistent according to the re-brand. 

Instagram carousel mockup

Promotional mockup
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I am really delighted 
with the revised design. 
It looks so professional 
and eye catching.

- Marie Dunne

“
Feedback
We were all very pleased to receive the 
feedback from Marie regarding the revised 
pitch deck. She was very happy with the 

final designs which meant we could move 
onto the production stage to bring it all to 
life.
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09. Production 



Once we had the pitch signed off, we 
were able to get started on the production 
stage of the project. To do this, we needed 
additional information to get the ball rolling 
for the production of the website. I drafted 
up an email to send to the client while 
Cameron was researching WordPress 
themes. We had a few issues getting 

this information as Martin passed the 
request along to his colleague, Declan. 
Declan didn’t respond to any of our written 
communications, so Claire had to step in 
and phone the phone number that Martin 
provided for Declan. She took Cameron into 
the call with her as he would be the one 
working on the website.

Sourcing Information
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Chloe, Cameron and I discussed how we 
could split the workload during class time. 
From the start of the project, Cameron 
expressed that his strength was web design 
so naturally we allocated the website to him 
in the work split. Chloe then volunteered 
to create the brand guidelines. This made 
sense because the concept for the final 
brand evolved from her initial design. I was 

then more than happy to create the content 
and work on the social media presence 
as this is something I enjoy doing. For the 
purpose of splitting the workload evenly, this 
ended up working out very well. I uploaded 
what we had discussed onto Blackboard to 
keep us all right. I then made myself a to-do 
list on Basecamp so that I could keep track 
of my workload.

Allocating Work
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As discussed with the client during the pitch, 
one of the deliverables would be a motion 
graphic/gif of the new logo. As this was part 
of my work allocation, I started working on 
this first so that it could be utilised in the 
website if needed. To create the gif of the 
logo, I saved the Adobe Illustrator file of the 
logo and opened it on Adobe After Effects 
ensuring to select the option to retain layer 
sizes so that I could edit the individual 
layers of the graphic.

I wanted to create a simple motion graphic 
that reflects the company while still creating 
an interesting visual. I used a mixture of the 
opacity and scale tools to create this motion 
graphic. I exported the motion graphic as 
a GIF file so that it would play in a loop. I 
was happy with how the GIF turned out. It is 
aesthetically pleasing and the use of easy-
ease created a very smooth, calming effect 
which reflects the company well.

Motion Graphics
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To begin with, I created a new composition 
and added each layer to it. I then used the 
opacity and scale tool on the semi-circle to 
create the effect of the sun rising. 
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I then used the scale tool to introduce 
the petals. I made sure to use the anchor 
point tool to change the anchor point to 
the bottom of the petal so that when I 
increased the scale it looked like the petal 

was growing from the sunflower. I did this 
to each petal so that it created a smooth 
transition until all the petals had been 
revealed.
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Once all the petals had been revealed in 
the motion graphic, I used the opacity tool 
to introduce the company name and tagline. 
I wanted to introduce these separately so 
that it was more impactful.
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I also created a motion graphic that scrolls 
through each course that Resilio offers. 
The motion graphic then ends on the logo 
gif to tie it all together. I created this using 
dimensions that could fit the website as a 
potential active header for the course page. 
I used the same tools and techniques to 

create this motion graphic that I used to 
create the logo gif on Adobe After Effects. 
We didn’t end up using this motion graphic 
for the website it won’t go to waste as the 
client can utilise this at some point in the 
future. 
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I wanted to create graphics that could be 
used across the social media platforms 
as well as the website. I made a range 
of graphics from stand-alone graphics to 
Instagram carousel graphics. I used Adobe 
Illustrator to create each graphic. The first 
batch of graphics were testimonials from 
past participants of Resilio’s courses. I 

created 7 of these and then duplicated them 
and changed the background colours using 
the official colour scheme so that there were 
3 sets of testimonial graphics. This was so 
that the client had a range to choose from. 
Cameron added these across the website 
while I provided an Instagram mockup using 
them.

Graphics
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I then created an Instagram carousel-style 
set of graphics. Marie had provided Claire 
with a poem written by a past participant 
in one of Resilio’s courses. Claire then 
forwarded this poem to us. I felt the poem 
was too good not to make use of it, so I 
thought the best way to utilise this was 
to make it into a visual element. I created 
seven ‘slides’ to separate the poem into 
sections. This means that, if posted on 

Instagram, the user would have to keep 
scrolling to read more. This is best practice 
for keeping followers engaged. One of the 
slides consisted of the poem in full so that 
it could be posted to people’s Instagram 
stories as a whole rather than in sections. 
This could also then be used on Facebook 
and X. I made sure to organise each slide 
by numbering the files for easy use when 
posting.
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In order to compile existing content, I went 
through the documents that the client had 
sent across and took the content that I 
felt was useful for the website based on 
the website sections that the client had 
requested. I put all of this information 

into a new Word document, corrected 
any grammar or spelling mistakes I came 
across, and uploaded this to Basecamp for 
Cmaeron to refer to when uploading content 
to the website.

Existing Content
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My initial email:

For Resilio’s social media presence I 
needed to establish their existing accounts 
and ask for the login details. I also needed 
to establihs if there were an account that 
needed to be created. In order to find out 
this information, I emailed Marie and Martin 
to ask if they were free for a call. I wanted to 

do this so that I could speak with them over 
the phone rather than send passwords and 
private information over email. Martin was 
able to get back to me with a few details as 
they both weren’t avilable for a call. This 
information helped me get started on the 
social media presence.

Social Media Client’s response:
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Martin got back to me the next morning 
with the login details to all the Resilio 
social media accounts (Instagram, X, and 
Facebook). He disclosed that he didn’t 
have an official Facebook page set up 
as it was created as an extension of his 
personal Facebook. To navigate around this 
I suggested creating a brand new page that 
could be linked directly to the Instagram 
page. Martin responded saying that he 
would chat to Marie about this and get back 
to me ASAP. I followed up the email the next 

day for an update due to time pressure. 
I added a few questions to this follow-up 
email because I had run into a few issues 
with the login details. I also wanted to get 
written permission to change things on the 
social media accounts in case they had a 
brand launch in mind. Martin got back to 
me very promptly to respond to my queries. 
I thanked him for this and proceeded with 
the work now that I had all the information 
I needed. Marie also responded with 
gratitude for her hard work.
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I am learning so much from you all. As I said this 
is an area that I know little about. Thank you all 
for all your work to make this possible  I can see 
there has been so much great work going on.

I’m so looking forward to the end product and to 
see it all take off.

Thank you all again.

- Marie Dunne

“
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Since Resilio already had an existing 
instagram account, it just needed refreshed. 
The profile name was @hopematters_ni so 
after recieveing permission from Martin, i 
changed this to @resilio_ni 

I then changed the profile icon to the official 
logo stamp as we had recommended as 
best practice. I then created highlights using 
the colour scheme as the cover photos. As 
a placeholder, I used the sunflower emoji as 
the title so that Resilio could organise their 
stories into the different categories of their 
choice. I also made three posts; the official 
logo and plain orange posts on either side. 
I then pinned the posts to the profile so that 
they always remain in that order and will be 
the first thing a follower or potential follower 

will see when they click on the profile.

I also wrote a concise bio and laid it out 
in an aesthetically pleasing way as this is 
part of people’s first impression when they 
visit the profile for the first time. I used the 
tagline as the top line of the bio then added 
their mission statement as the main body. 
The address was already in the bio so I 
kept it there. I also added the official email 
address as the email button.

I also made sure to look at the business 
tools on the account. i set the business 
category to ‘mental health services’ which 
will be beneficial in terms of analytics.

Instagram
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Since Martin’s Facebook account was 
linked to the current page for Resilio, I 
advised that a new account be created. This 
was unfortunate as the existing account has 
a substantial amount of followers and likes. 
After some discussion, Martin and Marie 
confirmed that creating a new account 
would be best going forward with the re-
brand. 

Once I received confirmation of this, I 
created the new Facebook page. I had to 
create a new account first to link the page 
to. Once this was all completed behind 

the scenes and linked to the correct email 
address etc, I added the profile icon and 
bio similar to the Instagram account. I then 
added one of their existing photos as the 
cover photo as a placeholder. 

I then linked the page to the Instagram 
account so that the Instagram post of the 
official logo would be posted directly to the 
Facebook page too. I also compiled a list 
of relevant hashtags that I felt would get 
the most reach to gain a bigger following. 
I used these hashtags on Facebook and 
Instagram.

Facebook
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I received an email from Mandy - another 
team member at Resilio. She had a few 
questions regarding the new social media 
progress as she is the one who posts on 
social media regularly. She provided her 
phone number in case a phone call would 
be easier. I gave her a call shortly after 
receiving her email and we had a chat about 
the social media. I explained what Martin 
and I had emailed back and forth about 

regarding the Facebook page, as she too 
was disappointed about losing the following 
and likes from the other page. I advised 
that she could post to the old page asking 
followers to go and like the new page. 
She agreed that this would be a suitable 
solution to this. I advised that I would CC 
her into emails about the social media going 
forward as I was not made aware of her role 
previously.
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After the phone call with Mandy, I sent 
a follow-up email to provide her with the 
new login details. I also sent the hashtags 
that we had spoken about and asked her 
to send through the ones she would like 
added to the list. I had to follow up on the 
email a few days later for a response as 

the deadline was fast approaching. She got 
back to me approximately an hour before 
the deadline for submitting all content, 
so I quickly made the changes that were 
requested and let Mandy know that they 
were amended.
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Resilio already had an existing X profile 
with the username @resilio_ni so I was able 
to leave this as it was. I simply added the 
bio, profile icon, and header photo to be 
consistent with the Facebook and Instagram 

pages. Creating this consistency across 
all platforms will ensure that the brand is 
always recognisable and easy for people to 
find.

X (Formerly Twitter)
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While creating the content for the social 
media accounts and refreshing the pages, 
I thought that it would be very useful for 
Resilio to have a social media guide to 
refer back to to maintain the social media 
accounts based on best practice. When 
I was speaking to Mandy on the phone, 
I mentioned the idea of providing Resilio 
with this document. Mandy expressed how 
useful this would be as no one on the team 
at Resilio is confident with social media and 
any extra help would be much appreciated.

Since this wasn’t on the brief and I only 
thought of the idea a few days before 
the deadline, I had to make a quick 
decision whether I would have enough 
time to complete this. I decided to put the 
document together as I thought it would be 
really helpful for the team at Resilio and 

I genuinely wanted the best outcome for 
them as I am very passionate about their 
mission. If this document helps the team 
maintain a high standard of social media, 
it would be worth the extra work and time 
put into it. Thankfully, I was able to pull 
this document together just in time for the 
deadline.

In the document, I included the login 
details for each account so that it was 
easily accessible for the whole team. I also 
included recommendations of best practice 
and explained the reasoning behind the 
examples of best practice. I also included 
a section about analytics. Please see the 
following pages for the completed social 
media guide.

Social Media Guide
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10. Conclusion 



Conclusion
This project has helped me develop my skillset further as I 
was able to put into practice everything I have learned in this 
course over the last 3 years. I feel that the experience I was 
able to carry through from my enterprise placement year was 
extremely beneficial for this project because I acquired the 
skills and knowledge of speaking with clients and working to a 
brief. 

Initially, I was nervous about group work and how the 
outcome would look but these fears quickly went away when 
I realised how well Chloe, Cameorn and I worked together. I 
enjoyed working in a group with them both and feel like we all 
complimented each other’s skills and personalities really well. 
We didn’t have any disagreements and were very supportive 
of each other the whole way through the project. In saying 
this, working as a team in general can be challenging at times 
but when there is consistent communication, any issues are 
quickly resolved and provide a learning opportunity.

Working with the amazing people at Resilio was such a 
positive experience. Their whole purpose is to ‘Inspire Hope’ 
and that’s exactly what they did throughout this project. I 
am so grateful to have been able to be a part of this and 
contribute to Resilio’s cause. 
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