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Media Outputs for Social Enterprise

MED526, Interactivity for Social Enterprise course
includes group work to complete a series of content
and material for a chosen organisation. The work is
submitted to Basecamp an online platform for project
work to communicate, organise and share your work
with your team. The group will choose an organisation
to work with and help them with whatever social needs
are required.

Our lecturer Adrian Hickey provided us with a brief
explanation of the group production. This is a helpful
reminder to remember what | should be doing and how
it should be completed correctly.

He also provided a mark scheme showing where our
work standard should be to get the grades | want. | have
highlighted the goal | am striving to achieve. | will look
back to this through the production to make sure | am
on the right track to achieve the grade | am striving for.

Coursework 1 Assessment Tasks

GROUP PRODUCTION: Media Output(s) for Social Enterprise
Coursework 1a — BRIEF

a) The assignment takes form of a sustained piece of group production work.

b) Detailed assessment guidance will be given throughout the semester and aims to provide advice
on the use of media/technologies, project management, shared decision making and high
production value.

c) Completed assignments must be submitted in the media format appropriate to the individual brief
via the Basecamp Project Management software by the specified date and time outlined in the
Key Assessment Information Table above.

d) Specific guidance on how to submit these files in a professional manner that can be shared with
community partners will be given in Week 12.

Coursework 1a — FEEDBACK

Wiritten feedback on the assessment will be provided via Blackboard on 19th January 2024.

MEDS26 Project-Social

Coursework 1 - ASSESSMENT RUBRIC/MARKING PROFORMA

Assessment 1a 0-34 35-39 40 — 49 50 -59 60 - 69 70-79 80— 100

Final Media Outputs Unacceptable | Limited Work | Adequate Acceptable Good Work Excellent Qutstanding
Work (Fail) (Fail) Work Work Work Work

The members of the group | Unacceptable Very Limited Limited Adequate Good Excellent Qutstanding

have contributed fully to the | contribution to | contribution to | contribution to | Limited contribution to | contribution to | contribution to

media output(s) developed | the media the media the media contribution to | the media the media the media
output(s) output(s) output(s) the media output(s) output(s) output(s)

output(s)

The members of the group | Little or no Very Limited Limited Adequate Basic evidence | Good evidence | Excellent

have fulfilled their role evidence of evidence of evidence of evidence of of members of members evidence of

within the proposal/brief members members members members fulfilling their fulfilling their members
fulfilling their fulfilling their fulfilling their fulfilling their role role fulfilling their
role role role role role

The members of the group | Little or no Very Limited Limited Adequate Basic evidence | Good evidence | Excellence

have worked as a team to evidence of evidence of evidence of evidence of of using prior of using prior evidence of

draw together knowledge using prior using prior using prior using prior knowledge and | knowledge and | using prior

and skills developed in knowledge and | knowledge and | knowledge and | knowledge and | skills skills knowledge and

previous modules and to skills skills skills. skills skills

apply these to this major

project
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Claire Mulrone Adrian Hickey
Communications Project Manager

Cameron Clarke Chloe Clarke (me) Ebony Alexander
Website Design -Graphic design -Photography
-Photography -Graphic design



lime-line

Research
Benchmarking

Brief

Pitch & Revised Pitch
Brand Guidelines
Team meetings
Client management
Production Log

Total time on project

6 Hours

12 hours

25 hours

31 hours

68 hours

2hrs 40mins

2 hours

62 hours

208hrs 40mins



Organisation

During the first week of university, my class was introduced to various organisations that we could potentially
work with. Each organisation was accompanied by a brief explanation of their purpose, the type of work they
do, and the skills required to contribute to their projects.

Among all the organisations, Resilio caught my attention the most. It is a mental health organisation that | can
personally relate to as | have seen some of my friends seeking help from similar organisations. As they have
been helping so many people, | felt it was my turn to help them in any way | can. Moreover, the skills required for
their projects were in line with my strengths, which include proficiency in Photoshop, lllustrator, InDesign, and
DSLR photography.




Resilio

Resilio is an organisation that offers
courses and events to provide hope

to local communities, showing people
different ways to deal with their mental
health in various situations, such as
becoming a new parent or navigating
the workplace. Resilio caters to people
of all ages, from children to seniors, by
providing resources and services. They
aim to support and show love to their
customers to help them overcome their
mental health issues and remind them
that there is always hope.

When | first researched their social
media platforms, | found that they have
a very active and informative Facebook
page which features photos of events
and training and keeps people up-
to-date with what’s happening in the
organisation. However, their website
presence was limited to an image

with very little information, which they
wanted to improve upon.

It's worth noting that Resilio doesn’t
have any other social media platforms
associated with their name.
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Drief




1%

Our project required us to write a

brief that includes an overview of

Resilio’s organisation, research, project
requirements, and financial concerns.

To ensure equal participation, our group
decided to split the work among us.
Cameron wrote about Resilio’s introduction
and team, | worked on benchmarking

and best practices, and Ebony covered
project information, goals, and aims.

Once everyone completed their assigned
tasks, we combined our work into a single
document and submitted it to Basecamp.
We took turns submitting our work and sent
the final outcome, which included all of our
contributions, to Basecamp.

Oct 20

[ DOCX |
Sections of Brief.docx

Posted by Ebony A. - October 19, 2023 + 14.5KB

Download - Replace with a new version

Q Ebony Alexander
- # Cameron @ Chloe - Are you both happy with the way the work has been split? We

will regroup at the end before creating the final brief document in InDesign for
submission anyway so that we can keep the content consistent etc. Let me know your
thoughts!

ﬁ Cameron Clarke
. Yes! Ebony, thanks & =
‘es! Ebony, thanks %
& Chloe Clarke
Yes this is great ebony thank you r§
A9

bections of Brief

¢ Introduction — Cameron
o Describe community partner
o Summarise project (aim etc)
o Explain objectives
o Outline deliverables
o Listteam
* Benchmarking / best practice — Chloe
o Identify competitors / similar agencies (short paragraph on each one before
benchmarking)
o Benchmarking table which highlights best practice on each topic
o Two or three examples of best practice with paragraph and screenshots
e The brief —Ebony
o Branding / look and feel
Define target audience
Tone, message, style
Ecommerce / online booking for workshops and programs
SEO and analytics
Specify budget (no budget but use where applicable)
Timeline of deliverables
Content management guidelines (for client to maintain when project is
finished)

O 00 0000

Assigned to each group member to get content and information nailed down but will
regroup and edit final brief together to ensure it is consistent.

*Refer to rough brief template in files for an idea of how this will be laid out*



Denchmark

The brief requires benchmarking. This is a way

to compare your website with others to analyse
progress and performance. It also helps to see how
other organisations present themselves to engage
and attract users, and to keep an eye on competing
organisations.

Each of my team members benchmarked Resilio and
two other companies, comparing Resilios’ website
with some of the best mental health organisations
worldwide. Looking at companies worldwide
provides a larger perspective on how organisations
present themselves to others.

Benchmarking also provides inspiration from these
websites by viewing the different elements and
designs they used to create an attractive and
engaging website for mental health users.

| then conducted my own benchmarking, looking at
Resilio, Calm Zone, and Mental Health America.

& mhanational.org

4% In a Crisis? Call or Text 988 al Health Conditions Take a Mental Health Test Find your local MHA
MLILAZS Q
17 \/‘]«

Mental Health America

Announcing The 2023-24 Youth
Leadership Council

Obtenga Recursos De Salud Mental En
Espanol

Vea nuestro centro de recursos de salud mental en esparol

eeeeeeeeeeeeeee

call °"é'§2‘§’£:§ear & 0800 58 58 58 | EW

MPAIGN
ReAST . ncron . Asourus  oowons @
L ISERABLY

UNITED

AGAINST Anyone can feel

suicidal. There's
always a reason to
Stay.

SUICIDE PREVENTION oo

Introducing the new
CALM Patron...

COMEDY AMBASSADORS

Introducing our new
CALM ambassador,
Ricky Hatton

INTERVIEWS ...

Finding the words
can be tough. CALM

and Moonpig are :
here to help. W =2




. . Calm Zone Mental Health Resilio
https:, Ameri
| created my first benchmarking document - N
net ional.org
with as much detail as possible. Again | St o=l [N .,
. . . ol e agtivitia; are an_:tiuities are tagline, key Poin_ts
included the organisation of Resilio, CALM B
9
from many articles  from many articles  are shown on the
M and videos and videos main page of the
and Mental Health America. There was many o vy Connns vy Tomie
. . information. information.
great elements and designs which stood ——— |- -
. . service page
out to me in these website. The elements e -
| tOOk frOI I l these WebSIte exal I IpIeS Where Quality Bold, clear and Clear, simple Clear, vibrant and
vibrant font and graphics SD images
M images
the bold of colour, soft text, images show e e e e T
. . helping service bar and in a I:_:ubb\e
casing there events and quick access to o
it will always be in
M M the screen for the
help. | created this benchmarking table on i
a Word document aS | thought i-t Was -the Companies Social | A soclal media In the footer of No links
. ) mede fistarice More | o sooll
quickest and easiest to create and for e
the footer of the
. . . . website
corrections. | sent this into Basecamp and in T I . v
text
ClaSS Adrlan |OOked Over thIS and helped Ille Donations On main page half  Donation access is  N/A
. . way down the page at t_he top of the
with corrections. v e e b nbsaionel
navigation button  button
[P
12:13pm Chloe C. added a new file called
Benchmarking-Chloe.pdf -
P o .~ e P o e im Zone Mental Health Rasilio
s America hitp:/f
www.thecalmzone https:// wwww.resilio-ni.org
«net mhanational.org
Detail explaining In their navigation | On the main page it Key points of what
CuimZona  MenisiHewm  Ressio R oot [N - . cre
ikt Amarica L) available [ol learn health America are. :ﬁ the main page.
:u.m gt/ rmvresilio-niorg ;-,;: p:yw:u?:m
Firnt impressions  Identifiable target | Pictums on the Pictures on tho [ the main page
audance rmain page shows & Main page shows o mal:lybultonsare
icaing Berthe | bedieang et the what GALM stancs
suderes AL for.
| Tm : m" N Accessibility Languages Mo other languages  The first section on (1]
g B | sl o) s |
e [ e——— o T — Clear navigation Topics are claarly Topics .are clearly Mo
am a0 poge T e bagand s | nkgetonsl buton
i) navigational button  and other articles
o pherson are used for more  and resource are
Lok and feal Peting (HO) A imagpes and Al rages and Most images ard importarnt shown on the main
h_m;ﬂ preat mﬁ;du‘n ) e Rl information page
l sl Accessible link All links are All links are Mo
Responsive Yen Yo Y working and upto  working and up to
date date
L l Subtitles Videos on this Mo videos are on MR
ogo placement | Top ket Top & Caerre website all have this website for
subtitles subtitles
Bty toxt font | San serd, capétal, Sary nertl Tan werd Online access Easily navigated Easily navigated Many company's
and quick online and guick online are called Resilio
| access Aaccess resulting in hard to
Technical Contactemall | Messsgng Nodrect contact Wty dow :'vn;“:e‘:;?f“?
MEASgIng sanvices avslably o0 the homapage g page When searching
wervice :;mtm E‘:ﬁ :;Nmf-l" Resilio Nl it is
| connecting 1o the easily n_avigated
Uy and quickly
| s accessible
A (R oo m"ﬁgﬂ T o Link underlining Yes Yes Mo
| iof home page
= A = it oL | T e "
| visited then change colour  then change colour
Do this on your Content Craft G Dl L but resume to their | but resume to their
coampter MENIQETENT ariginal colour original colour
System whan returning when returning

back to the
website.

back to the
website.

Calm Zone
https://
www.thecalmzone
-net

Mental Health
America

hi A
mhanational.org

Resilio
http://
www.resilio-ni.org

First impressions

Look and feel

Technical

Do this on your

Identifiable target
audience
Aesthetics

Identifiable Chief
aim

Retina (HD)
Responsive
Logo placement

Body text font

Contact email/
messaging
service

Search systems

Analytics

Do this on your

Content

System

Pictures on the
main page shows a
variety of people
indicating that the
target audience is
everyone

Cinematic, bold

Found on the
‘about’ page with
detailed
explanation

All images and
leges are of great
HD quality

Yes

Top left

San serif, capital,

Messaging
services avallable
on contact right
and bottom right.

Top right

Non analytics

embedded

Craft CMS

Calm Zone
hitps://
www.thecalmzone
-net

Pictures on the
main page shows a
variety of people
indicating that the
target audience is
everyone

Elegnt, simplistic

On the homepage

All images and
loges are of the
great HD quality

Yes

Top left

San serif

No direct contact
on the homepage
though you can
signed up to
connecting to the
comparny

Searching system
on top right corner
of home page

Google analytics

Drupal

Mental Health
America

https://
mhanational.org

No

Uses sunflowers to
symbolise hope

Further down horme
page

Most irmages and
logo are not

Yes

Centre

San serif

Half way down

landing page

No
No analytics
embedded

N/A

Resilio

hitp://
www.resilio-ni.org

Functionality

Navigation

Are links visually
distinet

Clear and
accurate
headings

Audio

Load time

Multilingual

Support access

Primary menu

Contact Us

No. Of clicks to
Contact Us

Site maps

Means of getting
to the top of the
page

Breadcrumbs

Links are either
displayed as
graphics or are
colourfully
underlined, bolden
and capitalised

Yes

3.01 seconds

Mo

Logo on the top
laft, full width
primary and
secondary nav-
bars.

At the bottom of
the page

i}

Ways to contact
them are on the
main page

Mo

Footer bar at
bottom of the page
that brings the user
to the top of the
page

Mo

Yes links are bold

299 seconds

Logo on the top
laft, full width
primary and
sacondary nav-
bars.

At the bottom of
the page

i}

Ways to contact
them are on the
main page

Mo

Ablack button
follows the user
scroll for quick
access to get the
top of the page.

Mo

MNo

4.63 seconds

MNo

MNone

Scroll to the
bottomn of the page

0



The second benchmarking document | made included Ebony and
Camerons benchmarking. | created this benchmark table in a
word document again.

Hub of Hope Mental Health Hub of Hope Mental Health Resilio Hub of Hope Mental Health » HopedLifeNI The JED -
https:/ihubofh Ireland https://hubofh Ireland http:/iwww.resilio- Ireland resilio- htpz Fi resilio-
ope.co.uki https:/iwww. ope.co.uk! hitpsJiwww. ni.o ope.co.uk! hopedlifeni.om.uk | https://
mentalh mentalh mentalh 5 1 jedfoundation.org
eaithireland. el ealthireland.ie/ ealthireland. el fthe-story-of jed/
» i . - . —
First impressions | Identifiable target | On what isHub of | On About us page | Mo Content Quantity of Large Large Tilleof Online access | Yes Yes 'a“::"gaﬁggﬂgzghi Link underlining | No No No
audience Hope page Contet el resufing in hard fo
B G find the website
of the organisation " / - -
Aesthetics Uses molion Uses rollover Uses sunflowers to and contact details when search. ngerl_mks Jour if NiA WA A
When searching «changing colour
graphic shapesthat | images to advertise | symbolise hope are shown on the Resilio NI it is visited
represent different events Uses white, dark main page of the easily navigated
emotions, a neutral | Uses white, light blue and white as a website and quickly Are links visually | No No Mo
colour scheme of | blue and dark blue | colour scheme, - - accessible distinct
blue, offwhite, and | as the colour unorganised feel 2 of H andin | H main | Scroll on home
different shades of | scheme, vibrant service themenu tab body page Link undeniining | No No No Clearand Yo Yo o
orange, very and refreshing "
relaxed feel Privacy policy Bottom left of Bottom left of NA accurate headings
= - the homepage the homepage Hyperiinks WA WA WA -
Identifiable Chief | Home page Home page Further down home changing colour if Audio No No Mo
aim page Quality NA NA Clear, vibrant and visited
SDimages o m m N
Look and feel Retina (HD) Logos and images | Logos and images | Most images and dir:li:;ls BEEL o 0 o Functionality Load time 1.5seconds 1.6 seconds 4.63 seconds
are HD-ready are HD-ready and logo are nat User emergency | One-clicktopright | One-click contact NA
high-guality helping service of home page us o " o ” "
- = — es s o Multilingual No No No
Responsive Yes Yes Yes Companies Social | No links Links in banner al | No links
media thetop of the
homepage Audio No No No Support access Yes Yes Yes
WEDDREER TR | T TR T Cate FAQ section In menutab WA NA
Functionality Load time 0.83 sec 14.19 sec 4.63 seconds Navigation Primary menu Visible on every Drop dowin None
Body text font San Serif San serif San serif Donations Menu tab on the Topin banner A page / rollover /
right at the bottom t?eluw social media Multiingual e o = drop down
— — L= Contact Us Visible in header In the footer Scrallto the bottom
Technical Comaclremalll' Beside the menu Top of homepage Midway through the Detail explaining | Menu iab is whatis | Menu tab in what Key poinis of what of the page
messaging fab at the top of the | on the banner page the organisation | Hub of Hope we do —aboutus | the organisation Support access | Yes Yes Yes
service page on the right specialises in are No. Of clicks to 1 1 ]
on the main page Contact Us
Search systems | Advanced search | N/A NA Accessibility Languages 0 0 0 Navigation Primary menu Nar\#uavdun bar g;u Nar\;iuat\aug barfop | None -
system, starts with right and main body | right and banner Site maps In the focter of In footer of every No
your postcode, Every page page
finds the nearest Clear navigation | Yes Yes No Contact Us Click he ‘Need Help | Top of the page on | Scrollto the bottom
help centre Now' button the banner of the page Means of getling | None None Mo
- — to the top of the
Do thlston your Anmlgzd Google analytics Google analytics Mo analytics Accessible link = Yes No No. OF clicks to 1 1 0 page
comauter em Contact Us Breadcrumbs None None Mo
Do this on your Content Nagiree WordPress NA Subtitles NIA NIA WA Site maps In footer of every In footer of every No
‘computer management page page
S Total 3 51% 51% 15%
- HopedLifeNl The JED
Hope4LifeNI The JED for e
http: Foundation 4 hitpsdi
hopedlifeni.org.uk | https:/ e
1 jedfoundation.org Jthe-story-of jed!
Jthe-story-ofjed
Explanation of On home page On home page Scrollon home
First impressions | ldentifiable target | On landing page On aboutus page | No service
audience
Privacy policy NA One click footer NA
Aesthetics Uses bluefgreen Uses group images | Uses sunflowers to
colours fo 1o represent symbaolise hope
symbolise “cool, community and Quality Colourful, clear and | Clear, bold and HD | Clear, vibrant and
calmness, and support simple images and SDimages
peace’ graphics
Identifiable Chief | On home page On home page Further down home User emergency | Nia Twoclicks navbar | N/A
i helping service
Look and feel Retina (HD) Allimages and logo | Some images and | Most images and Companies Social | Links in fooler and | Links in footer and | No links Hub of Hope Mental Health
are logo are logo are not media contact us drop down menu hitps-/ihubofh Ireland
- ope.co.uk https Jiwww.
T Yes Yes Yes FAQ section NiA A WA mentalh
ealthireland.ie/
Donations Call to action Callto action NA Means of getting | None None Mo
Logo placement | Topleft Topleft Centre button at top of button &t top of to the top of the
each page each page page
Detail explaining | On themain page | On the main page | Key points of what Breadcrumbs None None No
Body text font Serif Sans serif San serif the organisation the organisation
specialises in are
CUDIETCES Total 39 61% 64% 15%
Technical Contact emaill One click in header | Scroll fo focter Half way down o g
messaging anding page Accessibility Languages 0 0 0
service
Search systems Topright Top right No Clear navigation | Yes Yes No
Do this onyour | Analytics Mo analytics Google Analylics | No analytics Accessible link | Al links are Alllinks are No
" embedded workingand upto | working and up to
- date date
Do this on your Content WordPress WordPress WA Subtitles A NA NA
computer management
System
. Online access Easily navigated Easily navigated Iany company's
Content Quantity of The organisation | Organisation Title of and quickonline | and quick online are called Resilio
content details, details, many organisation, access access resulting in hard to
programmes and resources and tagline, key points find the website
aims are al on the | updates are all of the organisation ‘when search.
home page provided on the and contact details ‘When searching
home page are shown on the Resilio Nl itis
main page of the easily navigated
website and quickly
accessible




This is my final benchmarking document that | created
which is in the final brief. After showing Adrian my
second draft of the benchmarking he explained that
it would be easier to do corrections and would look
neater if | made the table in InDesign. So | rewrote the
benchmarking table in Adobe InDesign for the last
time with all corrects from Adrian’s feedback in class.
The final benchmarking document also contained an
explanation of each website in more detail after the
table.

Many company’s
are called Resilio

Benchmarking Webistes

(Green boxes represent Best Practice)

Further down the

Nao direct contact | Half wat down
o landing page

At the bottom of | Atthe bottom of [ Scroll to the
the page the page ol
ol

Half way down

landing page

14



organisation,
tagline, key points
of the
organisation

and contact
details

are shown on the
main page of the
website

Scroll on home
page

Colourful, clear | Clear, bold and | Clear, vibrant and
and simple HD images and SD images
graphics

Key points

of what the
organisation
specialises in are

In the footer

Many company’s
are called Resilio
resulting in hard
to find the website
when search.
When searching
Resilio NI it is

Scroll to the
bottom of the
age

One cll
header

No analyti Mo analytic
embedded embedded

croll to footer  |Half wat down
landing page

On abous us
page

Further down the
home page

Allimages and Most images and
logos of great HD |logos are not HD
quali quali

Title of
organisation, tag
ling, key points of
the arganisation
and contact
details are shown
on the main page
Scroll on the
home page

Summary

The benchmarking exercise

was used to compare a range of
organisations. We are compared
a range of different health

care organisations websites to
the Resilio website. We then
highlighted the sections Best
Practice to calculate which
website was the best example.
From our benchmarking research
we can see that unfortunately
Resilio had the lowest percentage
for best practice which only
means there is a lot of inspiration
we can take from the other
organisation websites.

Hub of Hope is a mental health
organisation based in the UK
aimed to support and bring people
together. In our benchmarking
research Hub of Hope got 61% for
best practice as they have a lot of
modern elements. This website

is very clear and provides a lot of
detail for people to get help. The
website includes a section where
you can submit your address and
find the closest support quickly.

The Hub of Hope website is
suitable for all audiences as it is
simple and easily navigated.

The next website was Mental

Practice

Health Ireland which achieved
64% best practice. Mental

Health Ireland has been named
the longest established mental
health charity in Ireland. In their
organisation the aim for the well-
being, recovery and mental health
of all individuals and communities
to be promoted and enhanced.
This website is very modern and
easily navigated which is great
for a large range of audiences.
This website is in great quality
with all logos and images being
in HD and it has a large amount
of information that the users can
access. Though this website is
very clear and easily o navigate
there is a few issues with its
accessibility. Their hyperlink lines
are not distinct, change colour

or have any underlining of them
all. This means that users will
not engage in further information
as they are not aitracted to the
hyperlinks.

The next website we researched
was Calm Zone. Calm Zone is a
mental health organisation located
in England, Wales and Scatland
which offers support on many
levels. A main focus for them is
suicide which is a topic they have
many resources on the website.
This website is bold, colourful and
cinematic. This website shows
many stories and includes many
videos and photos

with people. We like this as it
shows the user that they are
not alone. Another element
this highlights is support. This
website provides support on the
main page through calling and
messaging their organisations.
The Calm Zone achieved 69%
of the best practice this was due
to the higher amount of different
elements they included in their
website.

We also analysed Mental Health
America website which is

located in the United States. This
organisation is advancing the
mental health and wellbeing of
others through public education,
research, advocacy and public
policy and direct service which
wou can find all in their website.
This website achived 74% in the
best practice which is the best out
of all the websites. This website
knew where to highlight the
important parts of their work and
then used simple elements on the
serious issues. Their work is also
for a large range of audiences. If
you speak Spanish they provide
materials for support in Spanish.
They also show pictures of people
throughout their website which
creates the impression that no
one has to go through this

alone. The Mental Health America
website is easy fo navigate and
clear to read and understand.
They immediately have
somewhere people can contact on
their home page if they need help

21

ough an email link.

The Hope 4 Life NI website
ensures the support and
education of mental health
around Northern Ireland, Ireland
and the UK. Hope 4 Life has a
great amount of resources that
can be accessed on the home
page. This includes donating,
their statistics, their programs,
their vision, strategic focus, their
socials and contacting them. All
these sections allow the users to
have quick and easy navigation
and knowledge of the information
in this organisation. However the
Hope 4 Life website contains the
use of serif typography which
feels dated.

Finally the JED Foundation is a
nonprofit foundation supporting
mental health and suicide in
teenagers and young adults. This
foundation provides services for
all of U.S. The JED foundation
received 51% for the best practice
as it had many great elements like
great quality and clear navigation.
This website has a lot of sections
for users to get involved in the
organisation. It is bright and
contains clear photos to give the
users a sneak peak into who is
involved in the foundation. The
JED Foundation preformed poorly
in the accessibility section where
it showed that the organisation
doesn't provided for those
speaking in different languages
which is also unusual as this

©n the main page | ©n the main page | Key points of
what

the organisation
specialises in are
on the main page.

All links are All links are
working and up to | werking and up to
date date

NIA NIA

Easily navigated | Easily navigated |Many company’s
and quick online | and quick online | are called Resilio
access access resulting in hard
to find the website
when search.
When searching
Resilio Nl it is
easily navigated
and quickly
accessible

No No

NiA NIA

organisation is provided for the
whole of the U.S. This website
also contained no distinct links,
links being underlined or links
changing colours when they are
pressed.

Overall all these websites have
performed consistently in each
section to be good examples for
our research. They all showed
great elements that we can learn
and develop from when planning
our work for Resilio. The
benchmarking has helped us to
understand what is important

to have in a health and support
website which has allowed for
many ideas. Analysing the results
from the websites that where
benchmarked, Mental Health
America is the the organisation
that was most successful.

15



drief

As my section was the last to be submitted into
the brief | styled and read through it to create

it the best it could be. In class | went over the
corrections and feedback with my lecture. He
went through it all with me to ensure it was to
the best standard it could be for the clients. The
main feedback he brought to my attention was
the spellings errors, the use of incorrect colours
and the alignment of element in the brief. After his
feedback with me in class | spent the rest of that
day completing his corrections and feedback.

| designed the logo with sunflowers made by
Cameron. | also designed the brief using the
colour yellow due to yellow being the main colour
representing the organisation.

alel

This final brief was then sent to the client.

CC

© & «
Fri 11/3/2023 10:22 AM

Chloe Clarke
To: marie . martin

Cc: Mulrone, Claire; Ebony Alexander; Cameron Clarke

— Brief-resilio.pdf

{[m] ] o
7MB

Hello Marie and Martin,

I am one of the students from Ulster University that is helping on the outward form of your organisation Resilio. |
have attached a brief which has included our research and what we will be working towards. If there is anything
that is not to your liking in the brief please get in touch so that we can insure our pitches for you will be as accurate
as possible.

Kind Regards,
Chloe Clarke



Corrected br

Our clients replied to my email regarding
the final brief. They informed us that

a section about Resilios connections
with a partner was incorrect. As the
introduction section was Cameron’s
section he offered to correct his
mistakes and submitted a new intro into
to Basecamp.

When Cameron finished his updated
version of the introduction to the brief
introduction. | resubmitted the work to
Basecamp.

MD

+ New...

@ « & 2 -
Wed 11/8/2023 2:14 PM

Marie Dunne
To: Chloe Clarke

Cc: Martin Heaney

CAUTION - EXTERNAL EMAIL
Do not click on links or attachments that are not expected

Never trust - always verify

Stay Alert - Think before you Click - Stop a potential Cyber Attack

Hi Chloe thank you so much for this and I can see you have put alot of work in ti it

On reading it can | ask if you could amend
Our connection with Ifred instead

Resilio was established at a voluntary organisation to grow hope at individual , community and organisation level . It
prides itself on delivering programmes that have a strong evidence base and have ongoing evaluations . We have

been the first to use the Adult hope scale to measure impact

Hope this makes sense

ﬂ Cameron C. commented on 11:53am
Newlntroduction.docx
Thanks Chloe!
ﬂ Cameron C. commented on 11:53am
Newlntroduction.docx

The community partner has asked to change a small part of the
brief in relation to lfred

Chloe C. commented on 11:52am
Newlntroduction.docx

Thank you Cameron I'll get that added to the brief now

fh Cameron C. added a new file called 11:52am
Newlntroduction.docx

~ Resilio » Docs & Files » Brief

e = Unsorted

Corrected Final Brief

P, A
0
¥ < Newlntroduction.
o # T
Brief-resilio.pdf

- Ll



-irst meeting




Meeting notes

In our first meeting with Resilio we meet Marie Dunne

the director and founder of Resilio. We also meet Martin
Heaney who is the CMO for Resilio. We got to introduce
ourselves, listen to them describe what Resilio is and what
they are wanting from this project. During this meeting
where also able to ask any questions we had about what
they are needing and wanting from this project. It was
very informational and allowed us to see what is the end
goal of this project. The notes from this meeting will be
very helpful to look back on throughout this project to be
grounded with what they want and not to get carried away
with what we could do. | did take notes during the meeting
but Ebony created hers in to a clear document which | will
use throughout the project.

Meeting Query

@ Claire Mulrone - Oct 5 - Notified 4 people

Chloe and Ebony, Marie the partner, has come back, she can could you do 2.00pm Thursday
12th or would you prefer Friday either 10.00am or 2.30pm

Can you please let me know today?

Claire

Meeting Link

@ Claire Mulrone - Oct 10 - Notified 4 people

Thursday 12th at 2.00pm

| have sent this meeting link to you as a calendar event but this is a back up link, if you
experience any problems on the day.

Claire

Resili

o Client Meeting 12/10/2023 @ 2pm

(Director of Resilio — Marie Dunn)
hopematters@resilio-ni.org

MOTES:

Originating from American company iFred, Resilic was adapted for Ireland.
Client interested in idea of live social media posts on website
o Meed to create social media profiles and plan when is best for them to go live
“How to" guide will be provided for client when project is finished.
Domain already exists
Needs to be responsive and interactive
Resilio = Latin for resilience
o Mot clear to all users. Can this maybe be represented in design elements?
Purpose of company is to grow hope in individuals and communities
o ‘Hope is not just a wish; it is the strongest, most powerful protector of mental
health’
Programs available to create ‘Hope Ambassadors’ and can be adapted to help the
needs of individual customers
o Hope Matters for the Workplace
o Hope Matters for Seniors
o Hope and Healthy Attachments (new parents etc)
o Hope and Health Matters
Demaographic is very broad but big focus on schools and young people
Conferences and workshops are run for spreading the ‘Hope Matters’ message
o Alist of the different programs will be sent so that they can be incorporated
into the website
Ecommerce? Signing up for training etc through website
Data capturing
o Pre-evaluation & post-evaluation
Hope scale somewhere on website
o 12 guestions to be answered on scaleof 1to 5
Motion graphics / infographics of existing data?
Really important to incorporate sunflower into branding, but open to creative ideas
Client wants design to be very modern, always up-to-date, and fresh
Photo bank is available and will be sent across
Rewrite mission statement in more creative way
o ‘Oxygen is to the body, what hope is to the mind’
Video montage as landing page? Can be used at event next year to showcase re-
brand
o Client's vision: handing sunflower along to different people in each frame, to
signify passing along hope
Important to make everything very inclusive to make it clear that ‘hope is for
everyone’






anning pitcn

Following our first meeting with Marie and Martin, the next agenda was to create a pitch. Our pitch was focused
on creation a brand identity for them and show how it can be used in different ways especially on a website. The
logo design for Resilio should be followed with a colour scheme and mock-ups to show what their organisation
can look like with these designs.

To create the pitch | firstly brain stormed ideas in my notepad to have more freedom in what | was creating. |
listed out key word that might help me think of new logo ideas.

Hope .
-truslgng in something to happen Res |l|en ce
-Bird Sunflower - Together
- Stars or north star - Strength
-Leap
- Bounce Back
Installing hope ——__ /
e R . Support
| esilio 3
Together in Hope - Connect
‘ - Together
Inspiring Hope Colour -Everyone

Blue- mindfulness, calm, health

Green- growth, health, new beginnings
Hope for everyone Yellow- Happniess

Purple- Ambition, uplift

Red- Courage, strength, contrasts with green

Orange- Joy, adventure, enthusiasm




After brainstorming on paper | came to Adobe lllustrator. | haven't really used Adobe lllustrator that often so
this was quite difficult for me to figure out at first. | created a few variations of flowers and worked with the
radiation effect, the distortion of shapes and worked alongside the word Resilio. Marie and Martin where clear
in the wanted a modern and simple logo. | decided to go soft and bold colours. | did this because of the other
websites | benched marked all where comforting because of the colours used. | also thought | would make
logos that where not sunflowers for a variation. Going of my key words above | create from my brainstorming |
designed these 3 different logos.

R SR G
Resilio R ~ =
O\ Rﬁgl |IO N .
esilio
_E\?to

Resilio R

Resilio

Resilio

Resilio I



-irst logo draoft

In my first thoughts | wanted to stay away from the sunflower design as it is used by a lot of organisations
already and | didn’t think it would suit Resilios organisation.

For this logo | was looking into how a star shape could look for their logo. | wanted to use a star as it also

symbolises hope and journey. | was struggling to find a design | liked with just the star so | added the petal from
the sunflower.

From this point | realised the logo started to represent the Journey to hope starts with Resilio.
| wanted to keep the tag line in the logo so firstly put it around the side of the petal. Though after more

rearranging | put a circle outline behind the petal to symbolise a sunflower a bit more. Though | realised the
circle symbolises together and support.

The logo ended up meaning
In Resilio we can journey towards hope together.




Second logo draft

A

esilio

Hope Matters

Hope Matters
Hope Matters

esilio

Hope Matters

Hope Matters
Hope Matters

| worked more with the Resilios’ name for this logo design. This design allowed me to work on something
completely different. For the Resilios’ logo | wanted something catchy and memorable so people will be able
to understand quickly who it is. | worked on the letter R and inserted a star to again create a representation of
the journey to hope is with Resilio. | liked this design as it was bubble and soft showing that Resilio is a soft and

caring company. | also thought this design had a more professional look to it.

| added the tag line to the side of the R to remind people what Resilio stands for. This is also a tag line they use
originally so people connected to Resilio will understand that this is them faster.

The colours used in this logo are significant. When brainstorming | looked at colours that would represent

Resilio and these are the colours | chose.
Blue is health

Yellow is joy

Orange is happiness

Green is growth



hird logo draft

This logo was keeping to the original sunflower
logo idea. | realised that even though

many other companies show case their
organisations with the symbol of a sunflower,
this means that the sunflower is a known
symbol towards help and support.

- rlq
In this design | decided to half the sunflower. Re?é,!ellngers =10 "m?
A

This creates a sunrise look. Sunrises represent
a journey. So with this logo it means that the

journey to hope starts with Resilio. Q\epSili 'Q\%Sili

o

e Ma?[‘e,—

o e Mﬂff’er

&

v

As the sunflower is quite bold | wanted the text

to be simple and easy to see. | wanted to try rlhq

the font in different shapes to see which one )/ 4
other people like. | like the curved text as it still < ' &
represents the Resilios circle middle to the < D

by

sunflower.

| just kept to simple and earthly tones.
Harvest tones.

Primary colour Yellow representing the
sunflower.

Orange to compliment the yellow.
Brown representing the middle of the
sunflower.

Blue representing the sky




-irst pitch draft

Following the creations of my different logos | created my first pitch deck draft. The pitch included my
brainstorming of Resilio designs, colours | would use and my 3 drafted designs. This first pitch was created to
allow my lecture to feedback his opinions of my designs so | could improve and develop my designs to be the

best they can be. Unfortunately | did not receive any feedback from Adrian.

Resillio
Pitch Deck

By Chloe Clarke

N
esilio

Hope Matters

esilio

Hope Matters

Stars represent hope and a journey
i ign represents the journey towards

rated more bright colours. Each one meaning
nt:

Green's
Yellow & ge sym
Blue symbolising health

Hope Matters

Hope

- trusting in something to happen ReS|l|ence
-Bird Sunflower - Together
- Stars or north star - Strength
-Leap
) - Bounce Back
Installing hope ———__

e /RESILIO
/

Inspiring Hope ///

Hope for everyone

I kept the star in this design as | like
what it represents, on a journey

- People
- Connect

- Together
- Everyone

Colour

Blue- mindfulness, calm, health

Green- growth, health, new beginnings
Yellow- Happniess

Purple- Ambition, uplift

Red- Courage, strength, contrasts with green
Orange- Joy, adventure, enthusiasm

Support

rAgq
R e %I!e! Iilla ters ‘m;e;ﬂa.ﬁers "%!
A

B '- . -
Qesilia eesllio o gresilicy

s

This design shows the sunflower design. This corresponds
with the original symbolisation of Resilio. | continued to
have more earthly tones mestly to show of the yellow for
joy and happiness. | made the petals of the sunflower to
look like hearts to show the suppert and love that Resilio
has to offer.



The following week Adrian asked to see a combined pitch deck which meant that | had to chose my favourite
design. As Resilio had said in the first meeting there logo is a sunflower | chose my sunflower design. Even
though | wanted to design something a bit different for them the sunflower is important to them so | wanted
to keep to something they already would like. | continued to work and develop the sunflower design so that it
can be as perfect as possible. When | finished with my sunflower logo design | sent my it into Basecamp and

Ebony created the combined pitch deck. With this combined pitch deck Adrian looked through our work and
commented on any feedback he had on our designs.

2:08pm Chloe C. added a new file called Pitch-
deck.pdf

- Adrian H. commented on Pitch Deck 10:22am
' (combined).pdf

Some thoughts on the above in the attached - you will need to
Re S I I | i O download it and open in Acrobat to see the comments. [Resilio

Pitch Deck (combined) AH.pdf]
Pitch Deck

By Chioe Clarke

RESILIO

Resilio Pitch Deck (combined) AH.pdf -

3.85 MB
12:58pm @ Adrian H. commented on Apologises

Thanks for reorganising everyone. Can | still see a draft pitch with
time for feedback please?



Second pitch draft

CONCEPT 3 | COLOUR SCHEME CONCEPT 3 | LOGO VARIATIONS

If you have stroke - it should all be the
same size throughout

Can this text be centred in the sunrise?

rAq
oo TR %0 4

Hope M tters Hope Ma tters

7

. . ,' . .
e s il eesllio T geesilioy

Can you check the letter spacing on all
of this top row?

Resilio

[ J
Hope Ma tters A

Can you look at the letter spacing here?

Can you look at the resolution here?

CONCEPT 3 ‘ M Very grainy/low resolution HNG PAGE

Same as above - too sparse - cant get a
sense of the website here




CONCEPT 3 | BUSINESS CARDS

madewith Placeil

5:35

N M Project Social
& -~Cameron Clarke, ~Ebony,

Ahhhh | think | know why my work
is different | used a different type
face that you don’t have on your
computer Ebony sorry  15.50,m
~Ebony +44 7712 717141
Ohhhh that makes sense

12:20 pm

It's called Epilogue and | used the
regular, light and medium bold and
bold 12

20pm
It's on google fonts ;.51 o,
~Ebony +44 7712 717141

Perfect, I'll get that downloaded
&7\ thank you ol

Thankssss @ @ 12:21 pm

But I'll resend everything anyways

cause | realised | also made a new

logo and didn’t add it in so yeab
12:21p

Did you re screenshot the

5:36

.~ @@® Project Social
- -

1 Clarke, ~Ebony,

make a quick squarespace mock
up of our work?

12:24 pm

~Ebony +44 7712 717141

| Did you re screenshot the mockups??

| don't think so, | just copied and
pasted 2:29

~Ebony

Perfectttt thank you

~Ebony

We're allowed to use any web
builder arent we? Squarespace,
wordpress, or wix?

And yeah we probably should do
&\ rhagv Y

CONCEPT 3 ‘ MOCKUPS - TEAM | INHENDA 1

Very low resolution again - are the
images connected to the InDesign doc?

My feedback from my lecture Adrian comments consisted
of the quality of the mock-ups and the text alignment.

At first | didn’t realise how these mistakes happened but
after further look | realised it must have been from the
transfer of design to Ebony’s document. | made sure to
text Ebony to fix this mistake.

| realised that this was because Ebony had forgotten to
download my font which [ used in my design. This meant
when she moved my design on to her document the text
auto-changed. This caused the text misalignment.

Ebony also copied and pasted my mock-ups from my
InDesign to her document which created the poor quality
of image as the images were not supported on the
computer.



-inal pitch

After the changes of my designs had been corrected
the pitch deck document was the finally completed.

The pitch deck contains the colour palette, primary

logos, secondary logos, brand marking and mock-ups.

CONCEPT 3 | LOGO

Res

CONCEPT 3 | COLOUR SCHEME

CONCEPT 3 | LOGO VARIATIONS

Y rlq
Regilio. TN AW
A

Qeslili,

Q\esi lig 'qulh’ '
rlq

¢, 4
0 @
4 )

by




CONCEPT 3 | BUSINESS CARDS CONCEPT 3 | MOCKUPS - WEBSITE LANDING PAGE

CONCEPT 3 | MOCKUPS - WEBSITE LANDING PAGE CONCEPT 3 | MOCKUPS - TEAM UNIFORM




Apologises
ﬂ Caira Murone - Now 3 - Notified 4 peopla
Somry everyone but my Dean has asked me to sit on an interview panel on Monday afternoon as

s collzague iz ill . | unfortunately will have to reschedule our pitch mesting to lster in the week
Would yau be svailable on the Friday 10th at 2 00pm?

4

Ebomy Alexander

Vi Claire, unfortunately |'m rat avaitzble an the 10th Apalogies for this. s there no

other amilabifty during the week? ';.}

Im-'. -:u'.-:: hanve availability Thursday at 11 30am or 4.00pm, does this st R}

. o . . - H Ebory Alescander

Our pitch to Resilio was being organised by Claire o o g e o O Qe @
who was in communication with Marie and Martin. S

Ye= both ot me T"

Unfortunately there was a few rescheduling which was
out of our control which meant that we where a bit late @ %
in presenting our pitch to Marie and Martin. This was - e

Great | vall el them re,

okay as our team then had more time to perfect our ;
pitch by making more mock-ups and creating notes. It Y e L T et i
also allowed us to be extra prepared and less nervous | v

Claire Mulrone

for the real presentation of our pitch.

1N adpust the: Teams invite to reflect this change and resend it
Thanks everpone

Adrian

@ Claire Mulrone - Nov 9 - Notified 4 people

Unfortunately Marie had to make an emergency visit home to her family as her mother was ill
and she was unable to attend the pitch. | have rescheduled this for Monday at 1.00pm.

It is critical that Mare is involved in the decision making as she started Resilo and Martin provides
the technical and teaching support.

The students are naturally disappointed but as happy to be flexible in the circumstance and |
really appreciate this. Martin has agreed to text my work mobile should things change and we'll
have to come up with an agreeable solution.

We can chat separately about this before the end of the week.

Claire



itch meeting

Pitch Meeting
On Team Meeting Online @ 1pm

Attending:
Chloe Clarke, Cameron Clarke, Ebony Alexander, Claire
Mulrone, Martin Heaney and Marie Dune.

The meeting was opened by Claire explaining what we
will accomplish in this meeting.

Our pitch chair person was Ebony who took lead on

the pitch and directed the conversation of the pitch.
We discussed that the order of speaking would be
Ebony, Cameron and then me. | closed and returned

the conversation back to Claire. During our pitch we all
took around 10 minutes explaining our design concepts.
Claire followed up after our pitches to helped direct the
discussion of Marie and Martin choosing our designs
for their logo.

After discussion they chose my design and colour
palette. Ebony’s font and tag-line was chosen.

This was then going to be followed by a revised deck
which includes the logo they picked including their
ideas and fixing up.

The history of sunflowers show that they were resourceful and loved by everyone.

I even have a history with brands which symbol was a sunflower including Alzheimer's and dementia,
cancer research,

And the sunflower lanyards to raise awareness for hidden disahbilities.

We see this sign of hope everywhere for pecple to look for help and awareness.

When brainstorming ideas, | tried to resort to something different thinking of what else represents
hope like

The Morth Star and a Dove

Though after designing and working on these designs | came back to the sunflowers. After doing all
my research | could see that the sunflowers were a big meaning of hope everyone.

This just means that | had to design something that stood out from the others.

| firstly created a colour palette that was earthly tones from the sunflower.

My primary colours being yellow representing the sunflower.

and secondary colours being orange (which is a corresponding colour to yellow), brown (which |
used to represent the middle of the sunflower) and grey (a neutral colour for the other brighter
colours to stand out)

My design | made is bold and soft to allow people to know that Resilio emphasises and expresses
hope and that we are a soft and caring organisation.

s The font - is Epilogue- | selected this font as it is a professional font, with a little bit softer
elements in it. As even though this is a professional organisation. | still wanted to show the
softer and caring nature even in the font.

s Tagline - | wanted to ensure a tagline was underneath the name as even though we know
what Resilio means not everyone will. | kept the 'hope matters’ from previously as it shows
to the audience that this organisation believes and creates hope for others.

s Sunflower design- | wanted it to be unique so | designed half a sunflower which created a
sunrise look. Sunrises mean new beginnings which goes well when people approach Resilio
as it is the start of a new journey towards hope.

s The petals | created into hearts were to show the love and support you receive from Resilio

s Then I designed some full sunflowers as an extra graphic for which you will see |ater T-shirt
designs, animation graphics and website graphics, posters and even for in presentations.

My primary logo is this design (half sunflower with yellow full and Resilio and tagline)

My Secondary logo is this design (half sunflower with Resilio and tagline curved in the inside)
Submarks (half sunflower with Resilio and tagline curved in the inside)

Then we have the website which | know isn't exactly how we would see the design in website but

even as a loading symbol as the user waits to access the website

Then the merchandise

Thank you for listening and taking the time to lock over all our designs for Resilio

We hope you have enjoyed what you have seen today.

We are so excited to work together on this.
And if you have any questions or queries you are welcome to ask away



“Thanks for your
time today and
well done Ebony,
Cameron and Chloe
on your excellent
presentations.”

- Martin Heaney



“Congratulations you
three!! What fantastic
feedback from your
partners.”

- Claire Mulrone



Meeting notes

My notes from the meeting

Logo-Chloe
Colour palette- Chloe
Font- Ebony
Tag line- Inspiring Hope-
Ebony
Merch- Hoodie
Zippies
T-shirts
Pollo shirts
Pop ups
Letter Heads
Template for
Annual Report
Certificate
Poster
Cards
Presentation
Brand guidelines

Web page: Menu along the

top

Feed on the side- including

social media accounts
Dynamic- For phone and
laptop
Register on to page
Newsletter subscription
Pages- Home
About us
History
Trustees
Contact Us
Private and non-
Private// register page//
e-commerce// plugin

Guide of web page Hosting// domain name

Notes from Claire

Great Pitch

@ Claire Mulrone - Nov 13 - Notified 4 people

Congratulations you threell what fantastic feedback from your partners.

Pitch Notes
Logo - Chloe
Font- Ebony
Tag Line - Ebony
Pallet - Chloe

Merchandise and Assets

e Zippies (small logo on the front & Large Logo or strap line on the back)

e t-shirts (small logo on the front & Large Logo or strap line on the back)

e Polo Shirt (small logo on the front & Large Logo or strap line on the back)
e Certificates

* Popups

¢ annual report template

* Poster Template

e |etter heard

® business cards

® presentation slides

* e-zine template

Web site
* Dynamic
* Tab along the top
® burger menu for tablets and phone
¢ plugin for live social media feed
¢ donate button - e commerce function
¢ |ogin feature

e Martin will forward web page titles.

Motion graphic of logo and potentially for the Hope festival event.
Brand guidelines

How to guide
well done again

Claire



Revised Pitch




Revised Pitch

The revised pitch is to recreate the design of the logo for the clients including their feedback during the
meeting. In class on Thursday we sat down together and work on the revised pitch together. Little changes
where made.

- More semi-circle look to the design of the centre of the sunflower

- The text needed to change to the clients chosen font

- Alignment of text is changed

- A colour from the colour palette was change d to suit the colours better.

- Creating a brand mark for company suiting the primary logo

Together we worked on all these things together.
The brand mark was created by Ebony fiddling with the heart elements. She set them around the letter R. This

created the same look of a sunrise at the side of the letter R. At first we weren’t to sure about it but after
further look it was soft and simple. We chose this design and incorporated our colours in it.



“| am really delighted

with the revised pitch.

It looks so professional
and eye catching.”

- Marie Dunne



REVISED | LOGO REVISED | COLOUR SCHEME

Resilio

inspiring hope

REVISED | LOGO VARIATIONS




REVISED | LOGO SUBMARK REVISED | LOGO SUBMARK VARIATIONS

RER
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REVISED | WEBSITE HOMEPAGE MOCKUP

<@ Nref="nips J"www.Treeplk com.iree-psd/websiie-tlemplate-laptop-screen_33a37oz him#query=websliess:20mockupsaposition=5&from_view=search&track=als&uuid=C3211605-080C-4583-bd2D-
804995255800">IMage by rawplxel.com<saz on Freeplk

REVISED | WEBSITE HOMEPAGE MOCKUP REVISED | INSTAGRAM CAROUSEL MOCKUP

=~ R
i R) memermarme

Inspiring =
| WL rES RO OO SES wavw rasilic-nl onprounsas i rasiio-riongArouTses

Hop?

We educate and inspire everyone towards hope.
Qv - R ®av - R

Get Involved

Image Dy <a nNret="ntpsJ/www.Ireeplk.com/ree-vectoninstagram-carousel-Inienace_11701 676 NMquery=Instagram=:20moCcKUp&postion=4&Trom_view=Keyworaarack=als&uuld=Cary85e5-3004-4574
-9807-0880351 22000 " >Freeplira>



REVISED | APPAREL MOCKUPS REVISED | APPAREL MOCKUPS

REVISED | APPAREL MOCKUPS REVISED | APPAREL MOCKUPS
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REVISED | PROMOTION MOCKUPS

£
e

www reso-ni ong

Inspiring Hope... =l o 4 L3 Hope Matters...

www.resilio-ni.org o for young people

& for seniors

& for expecting parents
o for the workplace

4 for everyone.

REVISED | PROMOTION MOCKUPS
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([ ([ ..
‘ -‘--‘- ‘ n g l I l O r k Splitting Workload
€ coony Alexander - Nov 23 - Notified 2 people

Hey #® Cameron @ Chloe
As discussed in class together this morning, we have agreed on the following:

Cameron - Website design
Chloe - Brand guidelines
Ebony - Content (graphics/motion graphics/document templates etc)

We have agreed that this suits our individual strengths but we will of course be helping each
other / contributing to each area.

Ebony

=

Nov 24 & Chloe Clarke
This is great Ebony. Yes if anyone needs help give me a message. | have also uploaded
my to do list in my guidelines folder for the next couple weeks. -

To prepare for the remaining work, we split it up among h

ourselves. This helped us to better understand what 9 On Ebony, Ebony A. added 108pm
. Coll fi bsi Ebony A,
tasks needed to be completed for our clients. We ollect content for website @ cber
discussed our individual strengths and preferences in o -
. .. Create social media account / find existing accounts
class, and Ebony assigned each of us a specific task @ chony -
to focus on.

Create social media post schedule € Ebony A

Motion graphics € Ebony A.
Graphics € Ebony A

On Chloe, Ebony A. added 11:59am

Brand guidelines (@ chloe C.

On Cameron, Ebony A. added 11:57am

RS

Make website live # Cameron C

Final design # Cameron C.

Revised design @ Cameron C.

Feedback on website # Cameron C.
Website design (WordPress) # Cameron C.
Mockups # Cameron C.

Sitemap for Website # Cameron C.



O_

DO-List

First, | listed the topics that needed to be added to the guidelines
for the next few weeks.

Chloe's guideline to do list:

Introduction

Content table

brand overview

- mission& vision

- Key information on brand
Logo

= primary logo

= Monochrome logo

- Different colour usage
- Correct use of logo
- Incorrect use of logo
Brandmark

= primary

- Secondary

Colours

- why colours are used/ details
= Colour pal latte

- Brand colours
Typography

- primary typeface

- Secondary typeface
= Hierarchy

Imagery/ application

- presentation

= Certificate

- Business cards

- Instagram

- Merchandise

- Banner

- Pop ups

- Letter head

- E-zine template

Complete and finish
Week 9

Week 10
Week 11



Overview

| began writing the guidelines by providing an overview. To gather information about Resilio, | consulted their
most recent annual report, which outlined the company’s goals, vision, and mission. This information helped me
to gain a more accurate understanding of the organisation’s key points. This overview is to remind the company
of their core values and also show people visiting the organisation more about who they are. From my research
previously on this course | also knew the overview well from creating the brief which had similar elements of
text init.

In this section | included:
- Vision

- Mission

- Foundation

- Customer driven

-Core Values

-Creativity

- Inclusivity

- High quality

This was a short but important element of the guidelines so that they remain true to the organisations values.



Relele

The pages | made next included was the logo of Resilio.
These pages included the;

- Primary logo:
This is the main Resilio logo.

- Monochrome logo:
This logo is designed to work on colourful backgrounds, without appearing cluttered.

- Logo with different colours:
In this section, | showed how the Resilio logo can be used with the company’s colour palette. This helps to
ensure that the logo appears consistent with the company’s branding.

- Clear space:
The area around the logo must be free from any other elements or text. To create this clear space, | referred to
the guidelines provided by Ulster University.

- Minimum size:
| also included the smallest and largest size the logo can be used in print and digital formats.

- How to use the logo:

| provided examples of the correct and incorrect ways to use the Resilio logo, to ensure that the organization
uses it properly.



Drand

The brand mark is a simpler logo created for online platforms. They are recognisable, smaller, and quicker to
identify. In this section of the guidelines | presented the different variations of the brand marks. This allows
Resilio to see their options of brand marks that they can use for their social media accounts.

The brand mark kept the organisation colour palette being displayed along side the colour, yellow, orange, blue,
brown and monochrome. The brand mark is able to be changed to the organisations preferred choice.



Colours

The colour palette of the company where displayed in the brand guidelines to show Resilio to show the exact
colours that the company should use. The display of the colours include the HEX code and CYMK code which
shows the exact colours that are used. These are the colours that where confirmed in the revised pitch.

When creating the guidelines | was reminded to keep the colours clear for everyone to see and providing the
right codes clearly. If these are wrong this can create the organisation content, documents and logos then

to be inconsistent and unprofessional. This is a very important element of the guidelines. | created it to be a

s clear as possible so that Resilio workers can feedback to this document and understand what the colours
mean and say. A brief description of the primary colour is shown as it will be used most. The yellow symbolises
the sunflower which is the main face of the organisation. This yellow is explained to the audience to understand
why Resilio uses the colour yellow and why it is important to them.



ypography

The Resilio guidelines have defined the typography to be used in the organisation. The primary typography
selected is Caviar Dreams, while the secondary logo is Arial, which is more accessible. | have also provided
guidance on how the text should be used. This includes Display Headlines, Headings, Second Headings,
Subheadings, and Body Text. The purpose of this guidance is to ensure consistency and organisation across all
documents and content in the organisation.



Mock-ups

The mock-ups were created to provide practical examples of how the organisation’s identity should be used.
| made sure to use examples that align with the activities of the organisation. | also utilized the recorded list
from the first meeting to showcase different ways of using the brand for professional promotion. This included:
- Annual reports

- Certificates

- Business cards

- Presentation slides

- Letter heads

-Banners

- Pop up banners

- Hoodies

- Tops

- Pollo shirts

- T-shirts

All these documents were created firstly on lllustrator and then was inserted into a website called placeit
(https.//placeit.net/c/mockups?msclkid=85b0cH3rb685169e3b41a0i3/2dIal69&utm source=bing&utm medium=cpc&utm campaign=placeit bing

mu_en | e&utm term=mockups&utm content=mu_mockup oka e )

Or GraphicBurger

hitps.//graphicburger.com/tag/mock-up
These websites provided templates for free which allowed me to display how the brand can be used in different
ways. The templates would have made me use Adobe lllustrator or Adobe Photoshop to complete the template.




-irst quidelines

My first brand guideline submission was posted on a
Thursday after class. This was after splitting the work
between our group. | worked on the first couple of
points on the to-do-list above and created a brief
layout. After working at this in class, | submitted it to
Basecamp. | did this to ensure | was on the right tracks
and was including everything that was needed. | asked
for feedback so that | could improve and create the
guidelines to the best it could.

| received feedback from Ebony who gave me a couple
improvements that could be made to the guidelines.
This included:

- Alignment of content

- Page number alignment

The alignment of the content is very important as it
allows the document to look clean and professional.
| worked on this throughout the week and ensured
everything was aligned more accurately using more
grids and rulers in my production of this document.

The positive encouragement was also nice to hear as |
was nervous that it would not be layout correctly since |
have never made a brand guidelines before.

draft
b

MNov 30

Nov 30

Chloe C. commented on Brand-Gudielines-Resilio.pdf  5:01pm
Also | am now making the clear space and usage of logo and will

repost a new update tomorrow.

Chloe C. added a new file called Brand-Gudielines- 4:59pm

Resilio.pdf

lio

hope

Notes:
Please feel free to give all feedback especially for the overview of the company. | can also see now from
exporting that the black is not a true black colour so i will change that. Let me know more feedback please.

‘ Chloe Clarke
Also | am now making the clear space and usage of logo and will repost a new update
tomorrow. %

e Ebony Alexander
Hey Chloe, this is looking great! I've just scanned my eye over quickly and the only
thing that jumps out so far is the alignment of things. The page numbers aren't all
centred and a few titles aren't aligned correctly with the rest of the content on the
pages. | know it's very picky but | just feel it will give the whole document a lot more of
a clean, professional look with those slight changes. I'll have a look over it tomorrow in
more depth and let you know of anything else | notice. It's really coming together
though even from just seeing it today in class :) %%



Second quidelings draft

The second draft of my brand guidelines included
the correction of my feedback from Ebony’s previous
comment on Basecamp. The guidelines now included
everything. | sent it early so that my lecture could
have plenty of time to look over my work. Later that
evening | was overlooking my first work and realised a
few elements could be better aligned. | replaced my
draft with a new draft with better alighed elements.
This draft was sent on Monday to allow plenty of time

for feedback and completing working on the feedback.

Unfortunately | didn’t get feedback so waited until

Thursday to see my lecture and ask for his advice then.

Chloe C. commented on Brand-guidelines-resilio-
1.pdf

Also Adrian when you get time could you quickly look over this.
Is this enough information? Did | do the clear space correctly?
Does it look okay?

2:05pm

Chloe C. replaced a file with a new version called: 2:05pm
Brand-guidelines-resilio-1.pdf

A
tv

Brand Guidelines

Chloe C. added a new file called Brand-guidelines- 6:49am
resilio-1.pdf

A
t?

Brand Guidelines

Notes:
This is the second complete draft of the brand guidelines. | tried my best to fix everything Ebony had stated.
More feedback would be great.



Jord Documents

When waiting on feedback on my brand guidelines | decided Resto Bﬁﬂf
to create some word document layouts for Resilio so o
that they could have prepared documents that they can

continuously use and comeback to for guidelines. e

| firstly created a letter head layout. This document S
contained the logo using the correct clear space in the e B A i
corner of the document. | also positioned a return address S I B e e e

for Resilio responses. | also used Arial font which is the
typeface Resilio uses. This is all for a quick and easier use
when Resilio is needing to send letters to their clients.

| then made an annual report which was created by using

a Word layout called Letterhead (red and black design).

| used the structure of the layout from their previous
annual report document. | edited this layout to link with the
Resilio guidelines. | created character styles that the client
would be able to use quickly and easily for titles, headings,
sub heading, body, quotes and references. | used object
elements that used the correct colour palate also aligning =3
with the guidelines of Resilio. Lastly | used the sunflower

graphic to create the document a bit more colourful and full.

Saturday, December 9
Resilio

12:11pm Chloe C. added a new file called Resilio-Annual-
Report-template-2023.docx

Wednesday, December 6

The documents where both completed and uploaded to Resilio

Basecamp. Hopefully these documents will allow Resilio to Chloe . added a new file called Resilio-lster- 439pm
display and send information in a professional and quick

manner.
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Annual Report

Ego Resilio- Charity no:1076u

HOPE PROGRAMMES
AVAILABLE

Hope Ambassador for Parents
We delivered 6 hope p targeting parents.

Hope Matters for Adults

Over 400 people availed of our Hope Matters training for Adults. We alzo daliverad Hope
Matters to all staff in 9 schools 25 part of their st health and wellbeing and returning 1
schoal post Covid.

Hopeful Minds Facilitator Training

In this year we have trained over 150 facilitators to deliver the Hopeful Minds pragramme
targeting children and young peaple. Cver 400 peple have participatad in
the Hopeful minds which has been faoilitated by our trained facilitators.

Hope Matters in the Workplace

We deliverad Hope Mattars in the Workplace to a.aumbet of teams in workplaces. Thay
felt that their staff were struggling bath during the lockdawn period of COVID and returning
to work and they needed strategies for the staff to support their mentsl health.

Hope and Attachment Matters for new Parents

This was created to support new parents especially parents who had experienced major
challenges to their mental health during pregnancy and ehild bisth as a result of COVID
restrictions. This was developad by 2 of our Master Trainers and piloted to = groups of
pasents in Symstastin Omagh The programme was evalusted using the adult hape scale
and the finding have been very encouraging.

PARTICIPANTS
FEEDBACK

Besilig prdes it==lf on gaining feedback for parbc d our trainir d below

are some of the feedback comments received. —

“The way the p was defivered makes you feel at
ease and the support we got from the ifacililators helped
build our corfidence just fantastic and a lovely way to leam.™

“This was excellent fraining [ am not a fan of on fine training
but this was a very enjoyable experience and the laciilators
made you feel so much at ease and | leamed both from
other participants and the facilitators thank you.”

“Thank you for helping me fo find” me’ again after attending
the hope and healihy attachment programme | eryjoyed the
laughter, but most of all the words of wisdom and hope.”

“This was greal framing and | am so lookang forward fo
delivering the programme o our siudents” | felf so part of
the group throughout the training I cam't believe how
inferactive it was.”

“We were so lucky fo have received this framming af the
beginning of school year and the opportunity for all staff to
attend, it def was one of the best stalf development days |
have ever attended.”

Y have gained so much knowledge and skiils on how to
grow hope [ just want fto go on a do more fraining now and
hopeiully b a hopeful minds facilitator.”

- o

OVERVIEW

Name of Association
Ego Resilip(rading as Resilio)

Registered Address
75 Main Street,

Co Demy
BT474LE

Founding Members
Marie Dunne,

Wendy Gibbans,
Catriona Doherty.

Judy Mills (RIP),
Dermot McFadden,
Jason MeColgan.

Board of Trustees 2021-2022
Leana Scatt Chairpersen
Nick Tomlinson Secratary
Patricia McDaid ~ Treasurer
Dermot McFadden Trustea

Karen Kirby Trustee
Andy Patton Trustes
Tanya Smith Trustee

‘It was so refreshing to see tfhis new concept fo promote
menial health as | have been af so much training over the
years around menial health but this was so upliiing,
congratulations fo the inspirational facifiators. ”

‘Y am taking away so much hope that | am going fo focus on
my own family frst as we have been through some fough
times over the past few years.™

1 attended the hope and health attachments fraiming and |
enjoyed every minute of it The two facilitators helped me to
reignite my old spark, thank you for all your lovely words
and helpful tips, [ feef hopeful for what is ahead of me.”

‘¥t was so uplifiing fo be part of this training thank you so
much and it was greaf fo connect with some lively people.”

‘Excellent way fo learn and really impressed with the
concept of experiertiial learming It was great way fo build my
o b a hopeful minds facilitator”

S7



How Resilio Is Consfiluted

Besilig s constituted as an unincorporated entity (association) governad by a constitution
based on the Charities Commission Nerthern Ireland (CCHNIY's model. It was adeopted by
the trustaes an 11th May 2015, Basilig registerad 25 3 charity on 19 Dacamber 2018 2nd
recaived charitable staws on 21 Septamber 2020 with Charity Mo: 107684,

Mission

Be authentic: We will be open, honest and real Be caring and compassicnate: We wil
create a safe space of acoeptance and understanding Be empawering: We will enable
others to nurture hope through finding passion and purpose Bie curious and creative: We
ask 'what if and explore pathways 1o survive and thrive

Purpose

1. Ta pro-actively contribute to suicide prevention by providing an evidence-based, trauma
informed, emotional wellbeing programme in Morthem Ireland that builds hope and
resiliznce in children and young people

2. To enable adults in Morthern Ireland to build 2nd maintzin hope and resilience, 2nd o

promota this within thair family, schoal, workplace, and community setting

Hello evaryane,
Itis my great pleasure to presant tha 2021/2022 Resilio Annual Raport

First and foremost, | need to acknowledge that it has been a sad year for the Besilic
Family. In December 2021 we received the devastating news that our previous chair and
founder member and friend to many Judy Calhoun had sadly lost her brave fight against

canger.

Judy, 35 many of you know, was a brave and courageous woman. She was hardwarking
and committed ta improving mental healih services for those who wauld walk that path
behind hes and she has lsft an indslible print on all our hearts. Judy was 2 dedicated
mammy. granny. friend to many and member cfthe Besilic board until her death and we
extand our deepest sympathies to all those wha loved her dearly. Judy - you were an
inspiration, an oracle of knowledge and a great friend and ally. “They say you di twice
One tima when you stop braathing and a second time, = bit later on, when somebody says

your name for the last ime’. Judy's name will be spoken for a vary long time.

A5 we approach our third year as = registered charity it is safe to say we have gravo jo.
size and strength and the 'hope’ conversation could not be any more relevant when we
lock st the news that is iltenng in around us. Se to those who deliver the hope message -
thank you. To Marie and the team who work tirelessly researching the latest research and
delivering relevant and up to data contant - thank you and to the board who are always
there to offer their suppon. knawledge and axperience - thank you.

Mext year is going to be a big and exciting year for Besiip and | look forward to this
growth.

Chairperson

Lsons Scofr

It has been a productive year for Resiio, Our Hope family have worked extremely hard to
continua to deliver our menu of training both locally, nationally, and internationally. This

annual report will captura not anky the amount of training delivered but alsa its impact.

We are delighted to be tha first organisation to begin to measure HOPE using adukt hape
scale. We pride curselves on defivering programmes that are evidence based and can

contribute to promoting mental health and suicide prevention by equipping indwviduals,

and wath skills to maintain resilience and grow

hope, during these very challenging times.

| would like 1o express my sincere appreciation to our Hope family for their commitment,
cars, and compassion bath for sach other and the work they do. This was so needad when

we leamed of the passing of our beautiful Ch Judy Mills. | lly want to say

a special thank you for your kindness to me as Judy was a very special partof my life as a
true friend

RESILIO would never have achisved so much and ta continue 1o grow s strong without
the amazing hope family. | would also like to exprass my gratitude to aur vary committed
Board members who help to guide the organisation in achieving it clear mission to grow

hape for all

Dirzctor and Founder

Msrie Dunne

Judy, a dear friend to all our Hope Family

It wass with grest sadness that our chairpersan and trus hope ambassador Judy Mills
passed away on the 28th of December. We will never forget her commitment and hard
work in setting up RESILIO.

She believed that hope was the most important tool in the battle to reduce suicides and
poor mantsl haalth. We will continus to honour her mamory 2= we carmy on the wark she

was 5o passionate sbout.

Judy Mills
29th December 2021

Rest In Peace



HIP HOPE HOORAY

The Hip Hope Hooray App has baen live now for 2 years in both the Google Play and
Apple App Store platforms. We have over 300 paople who have registered and
downloaded the App.

ACKNOUWLEDGEMENTS

We would like to thank all our facilitators, volunteers and everyone who ran fundrsisers or
made donations to Baslig over the year.

We wiould also like to thank our fundars 25 wa would not be abla to do this work with sur
wour trust and support:

* Public Hezlth Aganey NI

* Developing Heslthy Cities

- Greater Shanwllow.Area Partnership - GSAP
* ESB Enengy for genaration Fund

© Westem Heslth and Social Cara Trust

- CLEAR

© Ventura

.

.

Castlederg
LIPS

Einally wa would like to thank the members of our Board for all their work throughout the
year.

‘Hope is the befief that the fufure will be better than the
present, along with the belief that you have the power fo
make it 50.7

Or Shane Lopez

SOCIAL MEDIA

Besilig now has a very vibrant social media presence on Facebook and Instagram. Wa
have nearly 800 followers on Instagram and over 2000 follawers on Facebook. We like to
share positive messages and images with our followers and keep everyone updated on
our training programmes.

59



Ihird guidelines

When going to my social enterprise lecture that
Thursday after posting my 2nd brand guideline

draft | asked my lecture for advice and if the brand
guidelines where up to standards. He give me a list of
improvements that | could make my work better. This
included:

- Clears and spaced colour palette.

- Colour palette codes centred.

- Fix the alignment of the text hierarchy

- Change font to Arial for clients to easier access

- Closing page with brand logo

During my class time | spent it working on these points.
| was able to complete his feedback and finish it that
day. | submitted it to Basecamp to update everyone
that | had finished it.

When uploading the files to my laptop | had a few export
errors when the colours would come distorted. | had

to get my lecture to look over this issues the following
week so that it was suitable for the clients. This was
resolved with his editing my export setting in Adobe
InDesign. This was then my Guidelines completed.

draft

Resilio

"

Chloe C. added a new file called Resilio-Brand-

Guidelines2023.pdf

Resilio

inspiring hope

Friday, December 8

5:33pm



Brand Guidelines

Introduction

Welcome to the Resilio Brand Guidelines.

In this document you will be able to find information to
maintain the brand and elements of Resilio. This allows our
brand to be kept toits true and authentic form.

Resilio is all about inspiring hope, supporting everyone and
teaching others about mental health.

These guidelines will be able to hold on to the visions and
outlook of Resilio.

Contents
Brand Overview 4

Vision 5

Mission 5
Foundation 6
Customer Driven 6
Core Values 6
Creativity 6
Inclusivity 6

High Quality 6

Logo 7
Clear Space 9
Minimum Size 9
Logo usage 10

Foundation

Correct use of the logo 13
Incorrect use of the logo 14
Brand mark 15

Colours 17

Primary Colour 18
Colour palette 19

Typography 20
Primary Typeface 21
Secondary Typeface 22
Hierarchy 23

Mock-ups 24

In this section of our brand guidelines we will be explaining more about who we are,
our aims for our organisation and what we stand for. It will allow you to understand our
brands purpose and the key principles of what we do.

Brand Overview

Vision:

A hopeful, compassionate and resilient community for all.

Mission:

Be authentic:

We will be open, honest and real

Be caring and compassionate:

We will create a safe space of acceptance and understanding
Be empowering:

We will enable others to nurture hope through finding passion
and purpose

Be curious and creative:

We ask ‘what if and explore pathways to survive and thrive

Primary Logo

Customer Driven

Our main priority is our
customers and to ensure that
you receive the best help and
experience .

Core Values

We devote our programmes and
outreach to spread hope to our
local community.

Creativity

Our passion and dedication to
Resilio makes us think more
creatively to engage and
promote our work. This allows
Resilio to gain a positive impact
on our customers.

Clear Space

Clear space is given to the logo where other
graphic elements should not encroach.

Inclusivity

The work we do is to allow
everyone to have the
opportunities to gain hope. We
provide a range of workshops
and material for anyone to be
apart of. We are always excited
and encouraged to see new
customers every day.

High Quality

We take care and pride in our
programmes and workshops.
We strive for these to be the
best standard to allow the best
practice. This also ensure our
audience is receiving the best
information.

Minimum Size

To secure the logos clear visuals we have
created a minimum size for the print and
digital outputs of the logo. The brand
mark may be used in a smaller size for
external promotional iteams such as key
rings or badges, which in this case the
logo should be made as large as possible
in the print area.

Minimum print size Minimum digital size

A
@ o

25mm

ixels

4
‘R
3

25mm

a9
PV

63 Pixels

61



Logo usage

inspiring hope

inspiring hope

Correct use of the logo.

Resilio

Resilio

inspiring hope

inspiring hope

Incorrect use of the logo

The text in the logo
should never be resized.

X

Resiio

Sub-headings should not
be added under the logo.

X

Do not change the colour
placement of within the
logo.

|

Resilio

n3piring hope

External colours should
not be used on the logo.

X

The logo should be
stretched or resized.

<]

Resilio

inspiring hope

Do not change the logo
design.

The logo should have no
circle placements behind

Do not put logo in front
of a busy design.

Resilio

inspiring hope

Resilio

inspiring hope

Resilio

inspiring hope

Brand mark

4

Primary Colour

We use yellow as our primary colour as it
represents a lot for Resilio

Firstly the yellow represents the sunflower
that is the face of our brand.

The yellow also stands for Joy, Happiness
and positivity which is key words that
describes the organisation.

‘R
>
9

Colour: Yellow
C:6

M: 11
Y:95

HEX: #f3d624



Colour palette

Secondary Typeface

Arial Narrow [talic
Arial Narrow Bold
Arial Narrow
Arial Regular
Arial Italic
Arial Bold
Arial Bold Italic

Colour: Black
C: 75
M: 68
Y: 67
K: 90
HEX: #000000

Colour: White
c:0

M: 0
Y:0

K: 0
HEX: #ffffff

Overview

Typography

Hierarchy
Display Headline | Font: Caviar Dreams Regular
100pt

Uelcome

H1 | Font: Gaviar Dreams Regular
72pt

W

¢ are Resilio

H2 | Font: Caviar Dreams Regular
a8pt

Inspiring Hope

Sub Heading | Font: Arial Regular
25pt

Sharing hope in our
local communities

Body | Font: Arial Regular
18pt

23

A hopeful, compassionate and
resilient community for all.

Ay, -4o1 0>

4 /W00 Yoy

£q eBouwe,
4

99855y

yidoag o

Primary Typeface
Caviar Dreams Regular
Caviar Dreams Italic
Caviar Dreams bold

Caviar Dreams bold ltalic

21

Mock-ups

63



75 Main Stret. Dungiven. Co Derry, BT47 4LE
Hope !

sl =

Director Addresses

Overview
1t has boon a productive iy
wﬂ&m.,‘,&) xtromely hard to continue to deiver our menu of aining
o bothocaly, nabonaly and nernatonaly. This annua aport i To whom it may concern,
75 Main Street, Dungiven. ‘W ae deiighed 0 bo the st organisaion o begin o Moasu.
BT474LE HOPE using adult hope scale.
| Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
‘Wo pride ourseives on defiverng pogrammes that aro eviderce | | eiusmod tempor aliqua. Quis
mollis.

Mario Dunne, Wordy Gobons,
oty M (RIP), Paticia McDai, Dermot MicFadden and
Jasn|

2023 o

At urna condimentum mattis pellentesque id nibh tortor. Erat.
nisi porta . Gommodo

ullamcorper a lacus vestibulum sed arcu non odio euismod. Aliquet

enim tortor at auctor. Semper viverra nam libero justo lacreet sit

e oon ity ‘amet. Diam vel quam elementum pulvinar. Egestas.erat imperdiet
Annuo| R@poﬁ- PuoaDa  Tessse s6d euismod is pota lorem.
Foony " T
—— g Non consectetur a erat nam at lectus uma. Purus in massa tempor
Ego RESILIO - Gharity o: 107684 Ll e nec feugiat nis pretium. Sit amet consectelur adipiscing el
pelentesque habitant morbi tistique senectus. Scelerisque
How Resiols constivtad i i i it u

£
ip
oborts elementum nibh tellus molestie nunc non blandit. Ut etiam
Ullamcorper nunc. At
tellus at urna condimentum mattis pellentesque id. Enim lobortis
i

Resifols consifuted as an unincorporated entfy (associabon)

Northarm keiand (CNI's model. It was adopd by the sees.
o0 111 May 2018 Resio 19
o ogoed s actmty ond I

q tristiqy
senectus et netus et malesuada. Bibendum at varius vel pharetra
Vel turpis nunc. Praesent tristique.

Marie Dunne
Head Director

28

Resilio é ]
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Inspiring ;‘
Hope :

for gveryone 1
X

X

Resilio

inspiring hope

Brand Guidelines 2023
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Uebsite




The Resilio website was created by Cameron with his
previous knowledge and skill at website design he was
most confident to design and create the website.
There where a few set backs with our team receiving a
domain a bit later than expected. But with the help of
our lectures they where able to supply a domain name
and passwords for each of us. After a lot of searching
our group collectively selected a theme. This was
then put all into Cameron’s hands. Cameron kept us
updated on Whatsapp and Basecamp on how he was
doing and was always ready for feedback to ensure
the website was made to the best it could.

Nov 24 ‘ Chloe Clarke

" Hey Cameron the website layouts that you showed are good. I've looked at your
Wireframe and i just have a few notes sorry. | just noticed that you don't have a page
for donations or for the log in page.
There is also too many programmes in the Hope Programmes page. There is a list of
the programmes in the Resilio Clients meeting notes that Ebony uploaded to the
basecamp documents.
| think the overview page needs to be a bit more specific because | know in the
document martin sent us on the emails he wanted an overview page called ‘charity
overview'. Just specify if the overview is about resilios business in general or is it for
their charity work.
Just make sure when you are editing it your vision for the website is clear for Martin to
follow to understand your vision on how it should look.

Nov 24 & Chloe Clarke
" Also show a button that will link from the website to the Facebook page. .\.%g\
Nov 24 & Chloe Clarke
~ Sorry | know your making edits as well but just incase you miss it, there is no logo on
the homepage. o
2

Nov 24 Cameron Clarke

« Thankyou Chloe, will get a look at it tonight.

Logo is in middle of homepage

<a href="https:

www.ireepik.com/free-psd website-template-laptop-screen 8383/92hfm#auerv:webs/?es%?@mockupsOo

Unfortunately due to limited time and other
commitments we were unable to get the social media
linked to the website.

The website still contained information including:
- About Resilio

- About Resilios serves

- Programmes Resilio provides

- Contact information

- Social media links

- Images and graphic images

- The mission and values of the organisation

Home  All Courses  About Contact My Account

Inspiring Hope

J "Hope is a teachable skil|"

-

sition=5&from_view=se

arch&track=ais&uuid=c32f16d5-0a0c-4593-bd?b9b4995255900">Image by rawpixel.com</a> on




Content




The content was created and designed by Ebony. Ebony created and designed the content using her skills
in Adobe lllustrator and Adobe After Effects to develop motion graphics and social media posts. With After
Effects, she produced two motion graphics highlighting the Resilio programs, along with a logo movement
GIF that can help promote the brand. Ebony’s work also included Twitter and Facebook banners, customer
testimonials, and a poem that a customer wrote about their experience with Resilio. The content can be used

to update social media accounts and promote the organisation. The testimonials demonstrate how customers
have benefited from Resilio programs and services, while the poem can be turned into a poster to highlight the
positive experience of a customer. Ebony always stayed true to the brand identity and welcomed feedback to

make sure her work was top-notch.

www.resilio-ni.org

@resiio_ni Y @Resilio_Ni ﬁ Resilio

www.resilio-ni.org

@resilio_ni X @Resilio_NI ﬁ Resilio
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Thank you for helping me to find ‘me’
again after attending the Hope and
Healthy Attachment programme |
enjoyed the laughter, but most of all
the words of wisdom and hope.

(11

| attended the Hope and Healthy
Attachments training and | enjoyed
every minute of it. The two facilitators
helped me to reignite my old spark,
thank you for all your lovely words and
helpful tips, | feel hopeful for what is
ahead of me.



-inal Thoughnts




Working as a group

| worked on a group project with Ebony and Cameron and it was a great experience. We supported each other
and had a lot of fun while working on it. Although | had never worked with them before, | am glad we were able to
combine our skills and knowledge to create a great project.

Ebony was an excellent team leader who kept us on track and encouraged us throughout the project. She
helped me learn more about client communication and using Adobe lllustrator for graphic designs. Cameron
brought a lot of humour to the group and was confident in his website building skills. Working with him helped
me learn more about building a website using WordPress. Overall, this project was a great learning experience
that allowed us to grow in knowledge and creativity.

We created a WhatsApp group to stay in touch with each other throughout the project. We used it for meetings
and to quickly respond to messages.

Our primary communication tool was Basecamp. We used this platform to message each other about any is-
sues, questions, or updates on our work. The chat feature was particularly helpful in ensuring that everyone
was on track with their work.

Basecamp is a platform designed for group work, allowing teams to communicate with each other. It provides
features that allow you to message your team members directly or privately. It also allows you to create a
schedule to plan your upcoming weeks with your team. There is also a section to upload and organize your work
with your team. Lastly, you can create a to-do list to keep yourself on track and ensure you know what you have
done and what you still need to do.



Community partner

The Community Partner Resilio was an amazing organisation to work with. There is so much hope and love in this
organisation that it is infectious. They are passionate about helping others and spreading hope. Their work has
created a significant impact on others, and it has been a blessing to work alongside them. We collaborated
with Marie, the director, and Martin, the CMO of Resilio, who were both so bubbly and excited to work with us.
Unfortunately, we have only interacted with them online, but their enthusiasm for the project has made us more
excited to create it for them.

When working on this project with them, they were very helpful. They were happy to help us with anything we
needed and supply us with information or documents when needed. They were also very patient and supportive
of us, even after sending many emails. It has been a pleasure to work alongside Marie and Martin.

Self evaluation

| thoroughly enjoyed the Interactivity for Social Enterprise course. | have gained a wealth of knowledge and
skills from this course. | made every effort to contribute to the project and it has helped me develop my skills in
Adobe software and client communication. This was my first time working with an organization, and it provided
me with invaluable experience and knowledge on how to work with clients. This course has equipped me with
knowledge and skills that can be applied in future work.

| ensured that | did all the work to the best of my ability and received feedback so that | could improve things

| had not noticed before. | ensured that | did all the work to the best of my ability and received feedback so

that | could improve things | had not noticed before. When there was set back | strived to keep going, asked for
advice from lectures and my team and kept working until it was resolved. | continuously was there for my team if
they needed any help and offered support often.



Dipliography

https.//www.project-social. co.uk

https.//basecamp.com

https.//www.facebook.com/people/Hope-Matters-Ni/1000361568842982

https.//www.ulster.ac.uk/communications-toolkit/guidance

https.//web.whatsapp.com

https://www.wordpress.com

hitps.//www.squarespace.com

https:.//graphicburger.com/tag/mock-up/#google vignette

https.//placeit.net/c/mockups?msclkid=8560c59/b685169e3b4fa0l3/2dlatb9&utm source=bing&utm medium=cpc&utm cam-
paign=placeit bing mu en 1 e&utm term=mockups&utm content=mu _mockup oka e

72




‘ o

The SC|ence Shop

Knowledgeeldeas e¢Results




	Introduction
	Brief
	First meeting
	Pitch Meeting
	Revised Pitch
	Brand Guidelines
	Website
	Content
	Final Thoughts
	Bibliography







