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Introduction
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MED526, Interactivity for Social Enterprise course 
includes group work to complete a series of content 
and material for a chosen organisation.  The work is 
submitted to Basecamp an online platform for project 
work to communicate, organise and share your work 
with your team. The group will choose an organisation 
to work with and help them with whatever social needs 
are required. 

Our lecturer Adrian Hickey provided us with a brief 
explanation of the group production. This is a helpful 
reminder to remember what I should be doing and how 
it should be completed correctly.

He also provided a mark scheme showing where our 
work standard should be to get the grades I want. I have 
highlighted the goal I am striving to achieve. I will look 
back to this through the production to make sure I am 
on the right track to achieve the grade I am striving for.

Media Outputs for Social Enterprise
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Meet the Team

Claire Mulrone
Communications

Adrian Hickey 
Project Manager

Cameron Clarke
Website Design

Chloe Clarke (me)
-Graphic design
-Photography

Ebony Alexander
-Photography
-Graphic design
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Time-line
Research 

Benchmarking

Brief

Pitch & Revised Pitch

Brand Guidelines

Team meetings

Client management 

Production Log

Total time on project

6 Hours

12 hours

25 hours

31 hours

68 hours

2hrs 40mins

2 hours

62 hours

208hrs 40mins
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During the first week of university, my class was introduced to various organisations that we could potentially 
work with. Each organisation was accompanied by a brief explanation of their purpose, the type of work they 
do, and the skills required to contribute to their projects.

Among all the organisations, Resilio caught my attention the most. It is a mental health organisation that I can 
personally relate to as I have seen some of my friends seeking help from similar organisations. As they have 
been helping so many people, I felt it was my turn to help them in any way I can. Moreover, the skills required for 
their projects were in line with my strengths, which include proficiency in Photoshop, Illustrator, InDesign, and 
DSLR photography.

Organisation
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Resilio is an organisation that offers 
courses and events to provide hope 
to local communities, showing people 
different ways to deal with their mental 
health in various situations, such as 
becoming a new parent or navigating 
the workplace. Resilio caters to people 
of all ages, from children to seniors, by 
providing resources and services. They 
aim to support and show love to their 
customers to help them overcome their 
mental health issues and remind them 
that there is always hope.

When I first researched their social 
media platforms, I found that they have 
a very active and informative Facebook 
page which features photos of events 
and training and keeps people up-
to-date with what’s happening in the 
organisation. However, their website 
presence was limited to an image 
with very little information, which they 
wanted to improve upon.

It’s worth noting that Resilio doesn’t 
have any other social media platforms 
associated with their name.

Resilio
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Brief
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Our project required us to write a 
brief that includes an overview of 
Resilio’s organisation, research, project 
requirements, and financial concerns. 
To ensure equal participation, our group 
decided to split the work among us. 
Cameron wrote about Resilio’s introduction 
and team, I worked on benchmarking 
and best practices, and Ebony covered 
project information, goals, and aims. 
Once everyone completed their assigned 
tasks, we combined our work into a single 
document and submitted it to Basecamp. 
We took turns submitting our work and sent 
the final outcome, which included all of our 
contributions, to Basecamp.

Brief
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The brief requires benchmarking. This is a way 
to compare your website with others to analyse 
progress and performance. It also helps to see how 
other organisations present themselves to engage 
and attract users, and to keep an eye on competing 
organisations. 

Each of my team members benchmarked Resilio and 
two other companies, comparing Resilios’ website 
with some of the best mental health organisations 
worldwide. Looking at companies worldwide 
provides a larger perspective on how organisations 
present themselves to others. 

Benchmarking also provides inspiration from these 
websites by viewing the different elements and 
designs they used to create an attractive and 
engaging website for mental health users. 

I then conducted my own benchmarking, looking at 
Resilio, Calm Zone, and Mental Health America.

Benchmarking



12

I created my first benchmarking document  
with as much detail as possible. Again I 
included the organisation of Resilio, CALM 
and Mental Health America. There was many 
great elements and designs which stood 
out to me in these website. The elements 
I took from these website examples where 
the bold of colour, soft text, images show 
casing there events and quick access to 
help. I created this benchmarking table on 
a word document as I thought it was the 
quickest and easiest to create and for 
corrections. I sent this into Basecamp and in 
class Adrian looked over this and helped me 
with corrections.
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The second benchmarking document I  made included Ebony and 
Camerons benchmarking. I created this benchmark table in a 
word document again.
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This is my final benchmarking document that I created 
which is in the final brief. After showing Adrian my 
second draft of the benchmarking he explained that 
it would be easier to do corrections and would look 
neater if I made the table in InDesign. So I rewrote the 
benchmarking table in Adobe InDesign for the last 
time with all corrects from Adrian’s feedback in class. 
The final benchmarking document also contained an 
explanation of each website in more detail after the 
table.
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As my section was the last to be submitted into 
the brief I styled and read through it to create 
it the best it could be. In class I went over the 
corrections and feedback with my lecture. He 
went through it all with me to ensure it was to 
the best standard it could be for the clients. The 
main feedback he brought to my attention was 
the spellings errors, the use of incorrect colours 
and the alignment of element in the brief. After his 
feedback with me in class I spent the rest of that 
day completing his corrections and feedback. 
I designed the logo with sunflowers made by 
Cameron. I also designed the brief using the 
colour yellow due to yellow being the main colour 
representing the organisation. 

This final brief was then sent to the client.

Final Brief
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Our clients replied to my email regarding 
the final brief. They informed us that 
a section about Resilios connections 
with a partner was incorrect. As the 
introduction section was Cameron’s 
section he offered to correct his 
mistakes and submitted a new intro into 
to Basecamp.

When Cameron finished his updated 
version of the introduction to the brief 
introduction. I resubmitted the work to 
Basecamp.  

Corrected Brief
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First meeting
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In our first meeting with Resilio we meet Marie Dunne 
the director and founder of Resilio. We also meet Martin 
Heaney who is the CMO for Resilio. We got to introduce 
ourselves, listen to them describe what Resilio is and what 
they are wanting from this project. During this meeting 
where also able to ask any questions we had about what 
they are needing and wanting from this project. It was 
very informational and allowed us to see what is the end 
goal of this project. The notes from this meeting will be 
very helpful to look back on throughout this project to be 
grounded with what they want and not to get carried away 
with what we could do. I did take notes during the meeting 
but Ebony created hers in to a clear document which I will 
use throughout the project.  

Meeting notes
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Pitch Meeting
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Following our first meeting with Marie and Martin, the next agenda was to create a pitch. Our pitch was focused 
on creation a brand identity for them and show how it can be used in different ways especially on a website. The 
logo design for Resilio should be followed with a colour scheme and mock-ups to show what their organisation 
can look like with these designs.

To create the pitch I firstly brain stormed ideas in my notepad to have more freedom in what I was creating. I 
listed out key word that might help me think of new logo ideas.

Planning pitch
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After brainstorming on paper I came to Adobe Illustrator. I haven’t really used Adobe Illustrator that often so 
this was quite difficult for me to figure out at first.  I created a few variations of flowers and worked with the 
radiation effect, the distortion of shapes and worked alongside the word Resilio. Marie and Martin where clear 
in the wanted a modern and simple logo. I decided to go soft and bold colours. I did this because of the other 
websites I benched marked all where comforting because of the colours used. I also thought I would make 
logos that where not sunflowers for a variation. Going of my key words above I create from my brainstorming I 
designed these 3 different logos.
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In my first thoughts I wanted to stay away from the sunflower design as it is used by a lot of organisations 
already and I didn’t think it would suit Resilios organisation.
For this logo I was looking into how a star shape could look for their logo. I wanted to use a star as it also 
symbolises hope and journey. I was struggling to find a design I liked with just the star so I added the petal from 
the sunflower. 
From this point I realised the logo started to represent the Journey to hope starts with Resilio. 
I wanted to keep the tag line in the logo so firstly put it around the side of the petal. Though after more 
rearranging I put a circle outline behind the petal to symbolise a sunflower a bit more. Though I realised the 
circle symbolises together and support. 
The logo ended up meaning
In  Resilio we can journey towards hope together. 

First logo draft
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I worked more with the Resilios’ name for this logo design. This design allowed me to work on something 
completely different. For the Resilios’ logo I wanted something catchy and memorable so people will be able 
to understand quickly who it is. I worked on the letter R and inserted a star to again create a representation of 
the journey to hope is with Resilio. I liked this design as it was bubble and soft showing that Resilio is a soft and 
caring company. I also thought this design had a more professional look to it. 

I added the tag line to the side of the R to remind people what Resilio stands for. This is also a tag line they use 
originally so people connected to Resilio will understand that this is them faster.

The colours used in this logo are significant. When brainstorming I looked at colours that would represent 
Resilio and these are the colours I chose. 
Blue is health
Yellow is joy
Orange is happiness
Green is growth

Second logo draft
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This logo was keeping to the original sunflower 
logo idea. I realised that even though 
many other companies show case their 
organisations with the symbol of a sunflower, 
this means that the sunflower is a known 
symbol towards help and support. 

In this design I decided to half the sunflower. 
This creates a sunrise look. Sunrises represent 
a journey. So with this logo it means that the 
journey to hope starts with Resilio. 

As the sunflower is quite bold I wanted the text 
to be simple and easy to see. I wanted to try 
the font in different shapes to see which one 
other people like. I like the curved text as it still 
represents the Resilios circle middle to the 
sunflower.

I just kept to simple and earthly tones. 	
Harvest tones. 
Primary colour Yellow representing the 
sunflower.
Orange to compliment the yellow. 
Brown representing the middle of the 
sunflower.
Blue representing the sky

Third logo draft
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Following the creations of my different logos I created my first pitch deck draft. The pitch included my 
brainstorming of Resilio designs, colours I would use and my 3 drafted designs. This first pitch was created to 
allow my lecture to feedback his opinions of my designs so I could improve and develop my designs to be the 
best they can be. Unfortunately I did not receive any feedback from Adrian.

First pitch draft
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The following week Adrian asked to see a combined pitch deck which meant that I had to chose my favourite 
design. As Resilio had said in the first meeting there logo is a sunflower I chose my sunflower design. Even 
though I wanted to design something a bit different for them the sunflower is important to them so I wanted 
to keep to something they already would like. I continued to work and develop the sunflower design so that it 
can be as perfect as possible. When I finished with my sunflower logo design I sent my it into Basecamp and 
Ebony created the combined pitch deck. With this combined pitch deck Adrian looked through our work and 
commented on any feedback he had on our designs.
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Second pitch draft
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My feedback from my lecture Adrian comments consisted 
of the quality of the mock-ups and the text alignment. 
At first I didn’t realise how these mistakes happened but 
after further look I realised it must have been from the 
transfer of design to Ebony’s document. I made sure to 
text Ebony to fix this mistake.

I realised that this was because Ebony had forgotten to 
download my font which I used in my design. This meant 
when she moved my design on to her document the text 
auto-changed. This caused the text misalignment. 

Ebony also copied and pasted my mock-ups from my 
InDesign to her document which created the poor quality 
of image as the images were not supported on the 
computer. 
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After the changes of my designs had been corrected 
the pitch deck document was the finally completed. 

The pitch deck contains the colour palette, primary 
logos, secondary logos, brand marking and mock-ups. 

Final pitch
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Our pitch to Resilio was being organised by Claire 
who was in communication with Marie and Martin. 
Unfortunately there was a few rescheduling which was 
out of our control which meant that we where a bit late 
in presenting our pitch to Marie and Martin. This was 
okay as our team then had more time to perfect our 
pitch by making more mock-ups and creating notes. It 
also allowed us to be extra prepared and less nervous 
for the real presentation of our pitch.
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Pitch Meeting 

On Team Meeting Online @ 1pm

Attending:
Chloe Clarke, Cameron Clarke, Ebony Alexander, Claire 
Mulrone, Martin Heaney and Marie Dune. 

The meeting was opened by Claire explaining what we 
will accomplish in this meeting.
Our pitch chair person was Ebony who took lead on 
the pitch and directed the conversation of the pitch. 
We discussed that the order of speaking would be 
Ebony, Cameron and then me. I closed and returned 
the conversation back to Claire. During our pitch we all 
took around 10 minutes explaining our design concepts. 
Claire followed up after our pitches to helped direct the 
discussion of Marie and Martin choosing our designs 
for their logo.
After discussion they chose my design and colour 
palette. Ebony’s font and tag-line was chosen. 
This was then going to be followed by a revised deck 
which includes the logo they picked including their 
ideas and fixing up.

Pitch meeting
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“Thanks for your 
time today and 
well done Ebony, 

Cameron and Chloe 
on your excellent 
presentations.”

- Martin Heaney



35

“Congratulations you 
three!! What fantastic 
feedback from your 

partners.”

- Claire Mulrone
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My notes from the meeting

Logo-Chloe
Colour palette- Chloe
Font- Ebony
Tag line- Inspiring Hope- 
Ebony
Merch- Hoodie
		  Zippies
		  T-shirts
		  Pollo shirts
		  Pop ups
		  Letter Heads
		  Template for 
Annual Report
		  Certificate
		  Poster
		  Cards
		  Presentation
		  Brand guidelines
		  Guide of web page

Web page: Menu along the 
top
Feed on the side- including 
social media accounts
Dynamic- For phone and 
laptop
Register on to page
Newsletter subscription
Pages- Home
		  About us
		  History
		  Trustees
Contact Us
Private and non-
Private// register page// 
e-commerce// plug in

Hosting// domain name

Notes from Claire

Meeting notes
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Revised Pitch
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The revised pitch is to recreate the design of the logo for the clients including their feedback during the 
meeting. In class on Thursday we sat down together and work on the revised pitch together. Little changes 
where made.
- More semi-circle look to the design of the centre of the sunflower
- The text needed to change to the clients chosen font
- Alignment of text is changed
- A colour from the colour palette was change d to suit the colours better.
- Creating a brand mark for company suiting the primary logo

Together we worked on all these things together.

The brand mark was created by Ebony fiddling with the heart elements. She set them around the letter R. This 
created the same look of a sunrise at the side of the letter R. At first we weren’t to sure about it but after 
further look it was soft and simple. We chose this design and incorporated our colours in it.

Revised Pitch
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“I am really delighted 
with the revised pitch. 
It looks so professional 

and eye catching.”

- Marie Dunne
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Brand Guidelines
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To prepare for the remaining work, we split it up among 
ourselves. This helped us to better understand what 
tasks needed to be completed for our clients. We 
discussed our individual strengths and preferences in 
class, and Ebony assigned each of us a specific task 
to focus on.

Splitting work
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First, I listed the topics that needed to be added to the guidelines 
for the next few weeks.

To-Do-List
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I began writing the guidelines by providing an overview. To gather information about Resilio, I consulted their 
most recent annual report, which outlined the company’s goals, vision, and mission. This information helped me 
to gain a more accurate understanding of the organisation’s key points. This overview is to remind the company 
of their core values and also show people visiting the organisation more about who they are. From my research 
previously on this course I also knew the overview well from creating the brief which had similar elements of 
text in it. 

In this section I included:
- Vision
- Mission
- Foundation
- Customer driven
-Core Values
-Creativity
- Inclusivity
- High quality

This was a short but important element of the guidelines so that they remain true to the organisations values.

Overview
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The pages I made next included was the logo of Resilio. 

These pages included the; 

- Primary logo: 
This is the main Resilio logo.

- Monochrome logo: 
This logo is designed to work on colourful backgrounds, without appearing cluttered.

- Logo with different colours:
 In this section, I showed how the Resilio logo can be used with the company’s colour palette. This helps to 
ensure that the logo appears consistent with the company’s branding.

- Clear space: 
The area around the logo must be free from any other elements or text. To create this clear space, I referred to 
the guidelines provided by Ulster University.

- Minimum size: 
I also included the smallest and largest size the logo can be used in print and digital formats.

- How to use the logo:
 I provided examples of the correct and incorrect ways to use the Resilio logo, to ensure that the organization 
uses it properly.

Logo
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The brand mark is a simpler logo created for online platforms. They are recognisable, smaller, and quicker to 
identify. In this section of the guidelines I presented the different variations of the brand marks. This allows 
Resilio to see their options of brand marks that they can use for their social media accounts. 

The brand mark kept the organisation colour palette being displayed along side the colour, yellow, orange, blue, 
brown and monochrome. The brand mark is able to be changed to the organisations preferred choice.

Brand 
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The colour palette of the company where displayed in the brand guidelines to show Resilio to show the exact 
colours that the company should use. The display of the colours include the HEX code and CYMK code which 
shows the exact colours that are used. These are the colours that where confirmed in the revised pitch.

When creating the guidelines I was reminded to keep the colours clear for everyone to see and providing the 
right codes clearly. If these are wrong this can create the organisation content, documents and logos then 
to be inconsistent and unprofessional. This is a very important element of the guidelines. I created it to be a 
s clear as possible so that Resilio workers can feedback to this document and understand what the colours 
mean and say. A brief description of the primary colour is shown as it will be used most. The yellow symbolises 
the sunflower which is the main face of the organisation. This yellow is explained to the audience to understand 
why Resilio uses the colour yellow and why it is important to them.

Colours
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The Resilio guidelines have defined the typography to be used in the organisation. The primary typography 
selected is Caviar Dreams, while the secondary logo is Arial, which is more accessible. I have also provided 
guidance on how the text should be used. This includes Display Headlines, Headings, Second Headings, 
Subheadings, and Body Text. The purpose of this guidance is to ensure consistency and organisation across all 
documents and content in the organisation.

Typography
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The mock-ups were created to provide practical examples of how the organisation’s identity should be used. 
I made sure to use examples that align with the activities of the organisation. I also utilized the recorded list 
from the first meeting to showcase different ways of using the brand for professional promotion. This included:
- Annual reports
- Certificates
- Business cards
- Presentation slides
- Letter heads
-Banners
- Pop up banners
- Hoodies
- Tops
- Pollo shirts
- T-shirts

All these documents were created firstly on Illustrator and then was inserted into a website called placeit 
(https://placeit.net/c/mockups?msclkid=85b0c597b685169e3b4fa01372d1af69&utm_source=bing&utm_medium=cpc&utm_campaign=placeit_bing_
mu_en_1_e&utm_term=mockups&utm_content=mu_mockup_oka_e )
Or GraphicBurger
https://graphicburger.com/tag/mock-up/
These websites provided templates for free which allowed me to display how the brand can be used in different 
ways. The templates would have made me use Adobe Illustrator or Adobe Photoshop to complete the template.

Mock-ups
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First guidelines draft
My first brand guideline submission was posted on a 
Thursday after class. This was after splitting the work 
between our group. I worked on the first couple of 
points on the to-do-list above and created a brief 
layout. After working at this in class, I submitted it to 
Basecamp. I did this to ensure I was on the right tracks 
and was including everything that was needed. I asked 
for feedback so that I could improve and create the 
guidelines to the best it could.

I received feedback from Ebony who gave me a couple 
improvements that could be made to the guidelines. 
This included:
- Alignment of content
- Page number alignment

The alignment of the content is very important as it 
allows the document to look clean and professional. 
I worked on this throughout the week and ensured 
everything was aligned more accurately using more 
grids and rulers in my production of this document. 

The positive encouragement was also nice to hear as I 
was nervous that it would not be layout correctly since I 
have never made a brand guidelines before.
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Second guidelines draft
The second draft of my brand guidelines included 
the correction of my feedback from Ebony’s previous 
comment on Basecamp. The guidelines now included 
everything. I sent it early so that my lecture could 
have plenty of time to look over my work. Later that 
evening I was overlooking my first work and realised a 
few elements could be better aligned. I replaced my 
draft with a new draft with better aligned elements. 
This draft was sent on Monday to allow plenty of time 
for feedback and completing working on the feedback. 
Unfortunately I didn’t get feedback so waited until 
Thursday to see my lecture and ask for his advice then.
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Word Documents
When waiting on feedback on my brand guidelines I decided 
to create some word document layouts for Resilio so 
that they could have prepared documents that they can 
continuously use and comeback to for guidelines. 

I firstly created a letter head layout. This document 
contained the logo using the correct clear space in the 
corner of the document. I also positioned a return address 
for Resilio responses. I also used Arial font which is the 
typeface Resilio uses. This is all for a quick and easier use 
when Resilio is needing to send letters to their clients. 

I then made an annual report which was created by using 
a Word layout called Letterhead (red and black design). 
I used the structure of the layout from their previous 
annual report document. I edited this layout to link with the 
Resilio guidelines. I created character styles that the client 
would be able to use quickly and easily for titles, headings, 
sub heading, body, quotes and references. I used object 
elements that used the correct colour palate also aligning 
with the guidelines of Resilio. Lastly I used the sunflower 
graphic to create the document a bit more colourful and full. 

The documents where both completed and uploaded to 
Basecamp. Hopefully these documents will allow Resilio to 
display and send information in a professional and quick 
manner.
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Third guidelines draft

When going to my social enterprise lecture that 
Thursday after posting my 2nd brand guideline 
draft I asked my lecture for advice and if the brand 
guidelines where up to standards. He give me a list of 
improvements that I could make my work better. This 
included:
- Clears and spaced colour palette.
- Colour palette codes centred.
- Fix the alignment of the text hierarchy
- Change font to Arial for clients to easier access 
- Closing page with brand logo

During my class time I spent it working on these points. 
I was able to complete his feedback and finish it that 
day. I submitted it to Basecamp to update everyone 
that I had finished it. 

When uploading the files to my laptop I had a few export 
errors when the colours would come distorted. I had 
to get my lecture to look over this issues the following 
week so that it was suitable for the clients. This was 
resolved with his editing my export setting in Adobe 
InDesign. This was then my Guidelines completed.
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Website
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The Resilio website was created by Cameron with his 
previous knowledge and skill at website design he was 
most confident to design and create the website. 
There where a few set backs with our team receiving a 
domain a bit later than expected. But with the help of 
our lectures they where able to supply a domain name 
and passwords for each of us. After a lot of searching 
our group collectively selected a theme. This was 
then put all into Cameron’s hands. Cameron kept us 
updated on Whatsapp and Basecamp on how he was 
doing and was always ready for feedback to ensure 
the website was made to the best it could.

Unfortunately due to limited time and other 
commitments we were unable to get the social media 
linked to the website. 

The website still contained information including:
- About Resilio
- About Resilios serves 
- Programmes Resilio provides
- Contact information
- Social media links
- Images and graphic images
- The mission and values of the organisation

<a href=”https://www.freepik.com/free-psd/website-template-laptop-screen_3383792.htm#query=websites%20mockups&position=5&from_view=se
arch&track=ais&uuid=c32f16d5-0a0c-4593-bd2b9b4995255900”>Image by rawpixel.com</a> on
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Content
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The content was created and designed by Ebony. Ebony created and designed the content using her skills 
in Adobe Illustrator and Adobe After Effects to develop motion graphics and social media posts. With After 
Effects, she produced two motion graphics highlighting the Resilio programs, along with a logo movement 
GIF that can help promote the brand. Ebony’s work also included Twitter and Facebook banners, customer 
testimonials, and a poem that a customer wrote about their experience with Resilio. The content can be used 
to update social media accounts and promote the organisation. The testimonials demonstrate how customers 
have benefited from Resilio programs and services, while the poem can be turned into a poster to highlight the 
positive experience of a customer. Ebony always stayed true to the brand identity and welcomed feedback to 
make sure her work was top-notch.
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Final Thoughts
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I worked on a group project with Ebony and Cameron and it was a great experience. We supported each other 
and had a lot of fun while working on it. Although I had never worked with them before, I am glad we were able to 
combine our skills and knowledge to create a great project.

Ebony was an excellent team leader who kept us on track and encouraged us throughout the project. She 
helped me learn more about client communication and using Adobe Illustrator for graphic designs. Cameron 
brought a lot of humour to the group and was confident in his website building skills. Working with him helped 
me learn more about building a website using WordPress. Overall, this project was a great learning experience 
that allowed us to grow in knowledge and creativity.

We created a WhatsApp group to stay in touch with each other throughout the project. We used it for meetings 
and to quickly respond to messages.

Our primary communication tool was Basecamp. We used this platform to message each other about any is-
sues, questions, or updates on our work. The chat feature was particularly helpful in ensuring that everyone 
was on track with their work.

Basecamp is a platform designed for group work, allowing teams to communicate with each other. It provides 
features that allow you to message your team members directly or privately. It also allows you to create a 
schedule to plan your upcoming weeks with your team. There is also a section to upload and organize your work 
with your team. Lastly, you can create a to-do list to keep yourself on track and ensure you know what you have 
done and what you still need to do.

Working as a group
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The Community Partner Resilio was an amazing organisation to work with. There is so much hope and love in this 
organisation that it is infectious. They are passionate about helping others and spreading hope. Their work has 
created a significant impact on others, and it has been a blessing to work alongside them. We collaborated 
with Marie, the director, and Martin, the CMO of Resilio, who were both so bubbly and excited to work with us. 
Unfortunately, we have only interacted with them online, but their enthusiasm for the project has made us more 
excited to create it for them.

When working on this project with them, they were very helpful. They were happy to help us with anything we 
needed and supply us with information or documents when needed. They were also very patient and supportive 
of us, even after sending many emails. It has been a pleasure to work alongside Marie and Martin.

I thoroughly enjoyed the Interactivity for Social Enterprise course. I have gained a wealth of knowledge and 
skills from this course. I made every effort to contribute to the project and it has helped me develop my skills in 
Adobe software and client communication. This was my first time working with an organization, and it provided 
me with invaluable experience and knowledge on how to work with clients. This course has equipped me with 
knowledge and skills that can be applied in future work.

 I ensured that I did all the work to the best of my ability and received feedback so that I could improve things 
I had not noticed before. I ensured that I did all the work to the best of my ability and received feedback so 
that I could improve things I had not noticed before. When there was set back I strived to keep going, asked for 
advice from lectures and my team and kept working until it was resolved. I continuously was there for my team if 
they needed any help and offered support often. 

Community partner

Self Evaluation
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