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In this production log | will go
through each step | took to
complete the Project Social
module in Interactive Media. In
class we selected ‘Resilio’ as our
project, this is a mental health
charity in which we as a group
(Chloe, Ebony, Cameron) felt
suited our sKill sets the best.

We started by overviewing

what Resilio is and what sort of
social media and website they
already have, to get a better
understanding of the charity.

We went on to do a Teams call
with Marie Dunne and Martin
Heaney to gather information
about what they are wanting from
project social.

The group had enough
information to start the
benchmarking process to
compare what Resilio had to
other similar charities, during
benchmarking we found that
Resilio was lacking in its social
media and website content,
limiting its reach.

As a group we got together and
completed benchmarking this
was a key element for our next

step, which was our brief.

The brief was each individual’s
chance to pick a section of the
brief and work collectively as

a team to complete the task.
This consisted of an Introduction
which explains what Resilio is
and who is involved, the team
and their skillset (Chloe, Ebony,
Cameron).

The Benchmarking process
where we explain what
benchmarking is and what we
are comparing to, to get valid
and accurate results. Included
in the brief is the summary and
overview of what we as a group
aim to achieve, elaborating
different key points that the
client can look at for review and
implementation.

The brief was sent off to the
client to gather feedback and
changes which were made to
complete the brief section of the
project.

To stay on track our next aim was
pitching to the client with a visual
identity for Resilio, everyone in
the group gathered creative ideas
and came up with a new and

fresh logo design along with a
colour scheme that would reflect
the charity best.

After reviewing and implementing
changes we pitched to the client
and were able to make further
changes to come up with a
collective logo design that the
clients were happy with.

Our next step in the process was
assigning roles in the group, to
be able to manage the project to
meet deadlines each week.

Brand guidelines was the next
step of the process which was
talked about collectively as a
group to complete the task. It
was reviewed and changes were
implemented after the client’s
feedback.

Through the next stages of

the project was split between
the group allocating each

other with roles that were fair
and reasonable to the group
members skillset. Chloe and
Ebony took on the role of social
media content, document
templates and motion graphics.

| took on the role of the website,
as this was a large part of the
project it took up a lot of time to
learn and develop my skills to be
able to use WordPress efficiently.

Throughout the process of
building the website, while Chloe
and Ebony were working on their
own task, we all communicated
and had group calls regularly to
check on each other’s progress
and help in whatever way we
could.

Keeping the client up to date on
what was going on allowed us to
make changes quickly to improve
the final product.

In this production log, | will take
you through each step of my own
implementation which | had on
the Project social.
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Brief Approved by Adrian and
Friday 311523 Claire 0
Monday 611723 Finished drsft pitch 4
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Thursday B/11/23 Prepanng to pitch to the client 2
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Throughout this project | have

Monday . . .
S PP B : been monitoring and tracking my
Wednesday | 20012/23 Production log 2 t|me Spent On thlS module aS
Thursday 21112123 Production log 4 .
FiMAL DEADLINE (Froduction you Can see there is 130 hours
Friday 22112023 Lagl 12 . .
total spent on this project and
Total Hours Design & | Total Meetings | has all been tracked accurately.
Build ;| 111 & Research : 13
Signsturs Group Member:  CETETY OV Each call has been monitored

and recorded allowing for an
accurate representation of

how many hours total it took to
complete this project over three
months.

The group created a Whatsapp
group to contact and call each
other on a regular basis to
collaborate and ensure that
everyone was doing their best.

This has taken a lot of work and
effort to complete this project
for the client but as a group we
came together collectively and
worked well as a team.

This document shows
productivity through the

course of three months. | have
included detail in the tasks | was
completing so that this document
could be used as an accurate

representation of my time.
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| was assigned to research two
websites: Hub of Hope and
Mental health Ireland. While
conducting my research for
benchmarking, | was relating
back to Resilios current website
at the time for comparison.

The benchmarking exercise

was used to compare a range

of organisations. We were
comparing a range of different
health care organisations
websites to the Resilio website.
We then highlighted the sections
best practice to calculate which
website was the best example.

From our benchmarking research
we can see that unfortunately
Resilio had the lowest
percentage for best practice
which means there is a lot of
inspiration we can take from the
other organisation websites.

Hub of Hope is a mental

health organisation based in
the UK, aimed to support and
bring people together. In our
benchmarking research Hub of
Hope got 61% for best practice
as they have a lot of modern
elements. This website is very

clear and provides a lot of detail
for people to get help. The
website includes a section where
you can submit your address and
find the closest support quickly.

The Hub of Hope website is
suitable for all audiences as it is
simple and easily navigated.

The next website was Mental
Health Ireland which achieved
64% best practice. Mental Health
Ireland has been named the
longest established mental health
charity in Ireland.

In their organisation the aim

for the wellbeing, recovery and
mental health of all individuals
and communities to be promoted
and enhanced.

This website is very modern and
easily navigated which is great
for a large range of audiences.

This website is great quality with
all logos and images being in
HD (High Definition) and it has a
large amount of information that
the users can access.

Thoughout this website is very
clear and easily to navigate
there is a few issues with its
accessibility. Their hyperlink lines
are not distinct, change colour or
have any underlining on them.
This means that users will not
engage in further information

as they are not attracted to the
hyperlinks.
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The group decided to split the
brief into three sections each
individual taking their own role in
implementing their part.

| designed the sunflower graphic
that is scattered throughout the
brief, this was created using
procreate on an iPad, the original
image was taken off Pinterest
and was used to form my own
creation that led to the design of
the brief document.

My role in the group was creating
an intriguing and interesting
induction that would show Marie
and Martin that we understand
their charity and that the project
is going to be beneficial to them.
This was sent, and feedback

The brief includes a summary
and objectives.

“The aim of this project is to
create a new visual identity

for Resilio which will help
awareness around the brand.
As a team we will design and
develop a complete re-brand of
Resilio.”

This will entail new social media
pages for Facebook, Instagram,
and X. We will also develop a
modern website which will allow
users to book courses, see
upcoming events, share their
personal experience, and view
statistics of the benefits of using
Resilio.

i wiing was received with changes being The main objective is to create
o shga implemented. a new visual identity, social
s i R media presence and website for
R~ | was then tasked with creating  Resilio. Our goal is to redevelop
Team a team page that consists of all and design a brand image to
team members that are working  give local communities more
on Resilio with a picture on each awareness of Resilio.
. I and everyone’s sKkillset.
E, s ot This will be beneficial too as it will
T = The group worked well creating  promote the programs available
v o the brief each taking the time and give them something to build

to help and implement different  on in the future”.
ideas.



The process starts by finding
the right image on Pinterest to
use a base layer that will allow
your outline and details to be
accurate.

Once the image has been
selected it is then imported into
Procreate to start designing,
tracing round the image
accurately but allowing creativity
to make it your own.

Once the outline was complete
and | was happy with the look

| moved on to picking the right
colours to suit Resilio. Yellow/
orange and dark browns were
used to create an oil pastel effect
that was bright and colourful

to reflect the Resilio original
branding.

As a group we decided that this
would look good as a water mark
to bring some colour to the brief
as at this point, we did not have a
logo or new branding created.

Overall, the look of the brief
turned out well and the sunflower
really pops with a white or black
background. This will be shown
in my designs.
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The design process started right
at the start of project, thinking
creatively and trying to come up
with a new innovative modern
look for Resilio.

All my work was created on an
iPad using Procreate as | prefer
to draw rather than photoshop or
illustrator, this is what works best
for me.

This has reflected in my work
throughout the project with a
hands-on approach to all design
material, the colour scheme

is simple but effective using a
lot of yellow and oranges that
resemble meanings relating to
the charity itself.

| wanted to bring more colour into
the project with blues and purples
to give the user more to look

at but not to feel overcrowded.
These designs were created

in class working in our groups
getting each others feedback for
improvement and implementing
changes regularly.

This was carried on to my pitch
where | used this design to pitch
to the client my design process

and why | believe a new bright
colourful colour scheme could be
beneficial to Resilio, opening new
ways of advertising with a wider
range of colours to use.

At the bottom you can see my
three logo designs, they were
made using the same process
that the brief sunflower was
made, using Pinterest to find
my base image then to use my
creativity to elaborate and make
it my own, through constructive
feedback from Adrian my designs
improved and were finalized
ready to be pitched the client.
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01 - The Pitch was put together
collectively as a team, one
individual member took control

of the layout and made changes
and implemented each part upon
individual request, each of us
were allowed to use our creativity
to redesign Resilios new logo
and branding for the charity, my
process was breaking down what
Resilio is and what does it stand
for.

Resilio was established as a
voluntary organisation to grow
hope at individual, community,
and organisation level. It prides
itself on delivering programmes
that have strong evidence base
and have ongoing evaluations.

They have been the first to use
adult hope scale to measure
impact. Resilio is a Latin word
that means Resilience.

The purpose of Resilio is to
spread hope in individuals and
communities throughout, so that
a legacy can be left behind.

The software | used for my pitch
designs was Procreate, fonts
used Avenir Next Condensed

Ultra-Light style is light layout is
centre for all logo designs.

The colours | have chosen to
represent the brand all have
meaning:

* Purple — Wisdom Creativity

« Green — New Beginnings.

» Teal — Shy meaning it promotes
clarity and open
communication.

* Blue — Representing
imagination.

* Yellow — Happiness.

* Brown — Simplicity.

Black for power and growth.

When our pitch was being
presented to the client, |
explained these meanings to
Martin and Marie so that they
would be able to understand
why | have chosen to use
brighter more vibrant colours
for their brand expanding their
possibilities with branding and
advertising with no limitations
with such a wide variety of
colours.

After the pitch meeting, Marie
and Martin had to make a
choice of who’s design they

were going to choose, in the end
they chose Ebony’s and Chloes
design combined to be their new
branding identity.

It was a group effort to design
the new logo in class with Ebony
taking the lead of the design
with help from me and Chloe
implementing our own ideas to
brighten the colours of the colour
palette. Chloes background logo
and Ebony’s font came together
to allow each of us to implement
our own parts into the revised
pitch.

02 - In the revised pitch we each
had a section to compete, my
section was to implement the
logo into merchandise, hoodies,
t-shirts and bags for Resilio.

This was an additional add on
that they did not ask for, but the
group decided that we should go
for a casual but presentable look
for the Resilio charity.
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Resilio

Inspiring hope

Client Requirements

* Members arca (Register/Logi
5 gin)

Link to Social Media Feeq

Option 2

The client asked for a responsive
website that included an about
us page with the history and
charity overview. Meet the team

- founding members - trustees -
master trainers.

Hope programmes available,
testimonials, contact us, Partners
and a membership sign up area
with a donation button.

Below you can see three
separate website templates that
| orginally was asking the team
to pick from to meet the clients
requirements.

Option 3
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Responsive Feedback

Hope Programmes Available
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Hope Programmes
Available

Feedback was received from
Martin, the document had a lot

of changes to be made to the
website, that included information
that was not provided. The

client was able to gather this
information to complete more
sections of the webpage, due

to deadlines, the website could
not be fully complete on the
clients part and on my part due to
information and images not being
provided, on my part plugins
limited what | was able to do, with
deadlines close | was running out
of time.

The team and | pushed through
and helped each other through
the process, | worked my way
through the feedback allowing
me to complete a lot of what the
client wanted in the webpage.

The feedback that was received
was very detailed and useful and
really helped when implementing
it into the website.

Most of what the client wanted
was able to be achieved, the
client has a great starting point
for the future of the charity having
a great social media presence.



The website was built using
WordPress, the template that
was chosen by myself, and the
group. We chose Astra after
substantial research we found
that Astra has a lot of useful
plugins that matches the clients’
requirements.

Adrian was able to set up three
accounts for the team and | to be
able to access the WordPress
Resilio site.

| started by researching what
plugins suited the project, the
best after trial and error | came
to was Astra which has proved to
be easy to use. | have not used
WordPress in over a year, and it
took time to be able to get used
to it again as | ran into problems
understanding the plugin but after
research on YouTube, | was able
to add the correct plugins that
enabled me to build the website
with ease.

The group helped me add
images into the site by sending
me a folder of all images the
client wanted added to the
website. All text and images were
provided by the client, during

the meeting with Martin and
Marie told us we were able to get
creative with the website using

a range of our colour palette
making the website responsive
with the use of buttons showing
website development skills.

Through the process of building
the website it was a struggle to
stick to deadlines as the clients
feedback did not come instantly. |
chose to use this time to improve
the functionality of the website on
all devices. | used YouTube and
Google to learn and develop my
WordPress skills.

My role in the project was to
complete the website. | chose
this because | enjoy coding and
designing websites, if | were to
do this again, | would ask the
client more questions on what
they want so that | can build it
to their detailed requirements
accurately.

| believe | have created a website
that is fit for purpose and the
client will be able to use this

for their charity with their own
implementation.

https://www.resiliouk.online/
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Yes no worries 1.,

I'll be getting the train up in the
morning so will have time then to
do some stuff as well. Just as a
back up

o=

Just reading through my stuff I've
based most of mine off the female
sports forum, as there's is short

ofle - 3
R I Ebo ny Alexander should | add more info on
SI I ~Cameron summary as I've had a look at Cameron

inspiring hope NITGA and they have a large
P - P S"U”E Clarke enough summary. I've spoken Clarke
% about most of relevant topics but
Phgtﬂgra p h}" sure let me know if you want any
: changes when | upload 20:42
Videography
D T ~Ebony +44 77 17141
esign I've based mine off both female
—_—

sports forum and NITGA too.
Should be all good if you've
covered all the points we had so
wouldn't worry too much! Same
goes if you think any changes
need made to my stuff 21:29

I'll upload the Indesign file asap

13:56

8 End-to-end Encrypted < 28 ‘ ProjectSocial [ ; Project Social

Chloe Clarke, ~Ebony,

Chloe Clarke Fri1 Dec

Getting sorted with this website

will let yous know tomorrow

getting there with it sorry | just

finished that poster and drove

home there need a break will get

back to website later on tonight
1

.wﬂ'":-._ F '}

’s ~Ebony +44 17141
No worries Cameron! Make sure to
Cameron Clarke Chloe Clarke ‘ ke
you're refreshed and ready to start
g - working on it tomorrow. That
Skills: Skills: Cameron poster was draining haha so I'll be Ebony | know this is a pain but
1 Clarke &\ doing the same! 9:05 can you correct this one wee
HTML Design ) 19:05
space. o
C SS Phﬂt{]grﬂ p h}l‘ Thank you Ebony, yeah it definitely
= . was I'm glad it's done now full ~Ebony +447
Java Sc Flpt Vid eograp h}" focus on website my head was | did all those corrections in class

D . melted thinking about it 1o 06 last week. Just delete all the ones
esign T you have and download them on

basecamp again, they are all the
Sat 2 Dec &’ new corrected ones 06:19

Finially getting there with the Your a star Ebony thankyo
website my head has been melted o
with Wordpress all day now we

have a website than can be editew Have you got any partner log
easily
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