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Welcome to the Resilio Brand Guidelines.

In this document you will be able to find information to 
maintain the brand and elements of Resilio. This allows our 
brand to be kept to its true and authentic form. 

Resilio is all about inspiring hope, supporting everyone and 
teaching others about mental health.

These guidelines will be able to hold on to the visions and 
outlook of Resilio.

Introduction
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Vision: 

Mission: 
Be authentic: 
We will be open, honest and real
Be caring and compassionate: 
We will create a safe space of acceptance and understanding
Be empowering: 
We will enable others to nurture hope through finding passion 
and purpose
Be curious and creative: 
We ask ‘what if’ and explore pathways to survive and thrive

A hopeful, compassionate and resilient community for all.
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Foundation
In this section of our brand guidelines we will be explaining more about who we are, 
our aims for our organisation and what we stand for. It will allow you to understand our 
brands purpose and the key principles of what we do. 

Core Values
We devote our programmes and 
outreach to spread hope to our 
local community.

Customer Driven
Our main priority is our 
customers and to ensure that 
you receive the best help and 
experience .

High Quality
We take care and pride in our 
programmes and workshops. 
We strive for these to be the 
best standard to allow the best 
practice. This also ensure our 
audience is receiving the best 
information.

Creativity
Our passion and dedication to 
Resilio makes us think more 
creatively to engage and 
promote our work. This allows 
Resilio to gain a positive impact 
on our customers.

Inclusivity
The work we do is to allow 
everyone to have the 
opportunities to gain hope. We 
provide a range of workshops 
and material for anyone to be 
apart of. We are always excited 
and encouraged to see new 
customers every day.



Logo
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Primary Logo
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Clear space is given to the logo where  other 
graphic elements should not encroach. 

Minimum Size 
To secure the logos clear visuals we have 
created a minimum size for the print and 
digital outputs of the logo. The brand 
mark may be used in a smaller size for 
external promotional iteams such as key 
rings or badges, which in this case the 
logo should be made as large as possible 
in the print area.

Minimum print size Minimum digital size

25mm

25mm

95 Pixels

63 Pixels

Clear Space
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Logo  usage



11



12



13

Correct use of the logo.
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Incorrect use of the logo

xx x x

x x x x

The text in the logo 
should never be resized.

Do not change the colour 
placement of within the 

logo.

The logo should be 
stretched or resized.

The logo should have no 
circle placements behind 

the logo.

Sub-headings should not 
be added under the logo.

External colours should 
not be used on the logo.

Do not change the logo 
design.

Do not put logo in front 
of a busy design.
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Brand mark
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Colours
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Primary Colour 

We use yellow as our primary colour as it 
represents a lot for Resilio.

Firstly the yellow represents the sunflower 
that is the face of our brand.
The yellow also stands for Joy, Happiness 
and positivity which is key words that 
describes the organisation.

Colour: Yellow
C: 6

M: 11
Y: 95
K: 0

HEX: #f3d624
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Colour: Yellow
C: 6

M: 11
Y: 95
K: 0

HEX: #f3d624

Colour: Orange
C: 11

M: 39
Y: 90
K: 0

HEX: #e2a23a

Colour: Blue
C: 45
M: 14
Y: 24
K: 0

HEX: #8ebabd

Colour: Brown
C: 35
M: 33
Y: 76
K: 4

HEX: #a8995a

Colour: Black
C: 75
M: 68
Y: 67
K: 90

HEX: #000000

Colour: White
C: 0
M: 0
Y: 0
K: 0

HEX: #ffffff

Colour palette



Typography
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Primary Typeface

Caviar Dreams Regular

Caviar Dreams Italic

Caviar Dreams Bold

Caviar Dreams Bold Italic
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Secondary Typeface

Arial Regular
Arial Narrow

Arial Narrow Bold

Arial Bold
Arial Bold Italic

Arial Narrow Italic

Arial Italic
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Hierarchy

Welcome
We are Resilio

Inspiring Hope

A hopeful, compassionate and 
resilient community for all.

Sharing hope in our 
local communities

Display Headline | Font: Caviar Dreams Regular
100pt

H1 | Font: Caviar Dreams Regular
72pt

H2 | Font: Caviar Dreams Regular
48pt

Sub Heading | Font: Arial Regular
25pt

Body | Font: Arial Regular
18pt



Mock-ups
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